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Aisos: 30%2 MILLION passenger cars 
were manufactured between 1932 and 1946. 

In 1932, motorists bought close to 258 
million barrels of motor oil. In 1941, motor- 
ists bought almost twice this much. 


Hats off to the automobile and oil indus- 
tries which made this dramatic progress 
possible! 

Yet—believe it or not—there was a pack- 
aging problem in 1932 which, when solved, 
speeded up this progress. 


The problem was to put oil in individual 
containers, sealed at the refinery, which 
maintained brand identity at point-of-sale 
. . - which were clean and easy to handle 
and open... and which could be nationally 
advertised to the ultimate consumer—the 
car-owner. 


That problem was solved by the “Refin- 
ery Sealed”? container . . . another Canco 
“first.” 


4 
This is just one more example of how 
WI Ou eee Canco-engineered packages have brought a 


product to more people more conveniently. 


Can we do the same for your product? 


AMERICAN CAN COMPANY 


New York « Chicago « San Francisco 


This trademark is your assurance of 


quality containers. Look for it! 
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IT PAYS TO 


RASS 


J Next to the products you pack, there’s nothing more important than the 
cans you pack them in. 


ROS 


J That’s why we think it’s such sound business for you to check with Continental 
before making any decision affecting your supply of cans. 


Z fo It costs nothing to talk things over and... 


Y 


Y 


WSS 


fo We may be in a position, because of our size and flexibility, to | 
4 assure you a dependable supply. | 
| 
y fo We may be able to give you faster service. 


4/f We may be able to save you money by suggesting a 
(2 change in your processing operations. 


RS 


4 Va Or we may be able to help you with a knotty You can Y 


Z . 
4 technical problem. 


Y 


4 Vi r Why not “Check with Continental” today? 


CONTINENTAL CAN COMPANY 


100 EAST 42nd STREET, 


NEW YORK 17, N.Y. 
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EDITORIALS 


across the Northern border this week on the 

occasion of the Fifteenth Annual Meeting of 
the Canned Foods Association of Ontario, it was 
interesting to compare the problems of Canadian can- 
ners with those of our own dearly beloved. At first, it 
is rather difficult to imagine that you are not attend- 
ing one of our own state or regional association meet- 
ings, for we have Libby, Heinz, Stokely, Campbell 
Soup, Green Giant, and other well known U. S. firms 
operating in Canada. Furthermore, there was our own 
NCA president, Howard Cumming on the program. 
In the discussions on raw products “Doc” Mahoney, 
Lysle Seaton, Fred Geise and even THE CANNING 
TRADE were quoted rather freely. The Canadian 
farmer seems to be the same sort of rascal as his U. S. 
counterpart. One canner wanted to know how and 
when canners were ever going to stop the practice of 
paying $7.50 a bushel for pea seed and charging the 
farmer but $2.50. Another seemed worried about the 
habit of farmers bootlegging tomatoes in poor years 
and running his neighbors’ in when good yields pre- 
vailed. Spineless creatures, aren’t they, these Canadian 
Canners? 


NV sero WANTED — Visiting our neighbors 


Yes, Canadian canners are interested in agriculture 
and better grower relations, in quality and research to 
continually better that quality, in production problems 
and cost saving factors. They’re interested in sales 
and m:rkets also, just as are U.S. canners. But there 
is a vast difference in the prospects for sales and in- 
crease.’ business between the two groups. True, U. S. 
canne:. are worried about high freight rates, about the 
unceri:inties of the delivered price decision and some 
few al out the refusal of buyers to buy in wholesale 
lots, while another group frets about the decline in 
exports; but when the stocks on hand are totaled, the 


increased population noted, the record number of wage 
earners employed at record high wages taken into ac- 
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count, most U. S. canners feel pretty happy about the 
whole situation. 

Over in Canada where the population totals but about 
12 million and where per capita production of canned 
foods, on a good many items at least, is far greater than 
in the U. S. A., the import restrictions, of England and 
other regular customers for Canadian canned foods, 
have proven a definite hardship. In 1939 Canadian 
exports of canned fruits, vegetables, jams, jellies, 
pickles and sauces amounted to a value of 12.6 million 
dollars; in 1947, 9 million and for the first ten months 
of 1948 2.3 million dollars. Because of increased costs 
and sales, if 1948 volume were to approach that of 
1939, the dollar volume would fall somewhere in the 
neighborhood of 20 million. So it doesn’t take a great 
deal of imagination to discover that the loss of this 
export market creates considerable hardship. To add 
insult to injury, although dollar volume of domestic 
sales remains at a comparatively high level, physical 
volume during the whole of 1948 has remained steadily 
below that of 1947. 

Seeking a solution for the present difficulties, Mr. 
P. R. Robinson, Secretary-Manager of the National 
Association, remarked that there are only three ways 
in which sales can be increased—more exports, greater 
per capita consumption, or a larger population in Can- 
ada. Of the three he thinks the latter offers greatest 
possibilities. Until the present shortage of dollars is 


improved or industry finds some way of overcoming 
this obstacle, the prospect for export sales is far from 


encouraging. The National Association is obtaining 
from the government figures on the costs of foods in 
various forms in order to point out the price advantage 
of canned foods, if there is any. Mr. Robinson paid 
tribute to the work of N.C.A. in this respect. An in- 
crease in the population of four and a half million 
people would offset the entire export trade of 1947, 
Mr. Robinson said. 
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Send for this complete 
catalog. 


Wo. 75 JUICE EXTRACTOR 
Tremendous capacity; 75 
to 80 gal. juice per minute! 


ounting 


FMC JUICE PROCESSOR 


Produces juice of outstanding flavor 


FMC ROTARY WASHER 
Great washing efficiency. 
No bruising. 


HAND PACK FILLER 
with Automatic Juicing 
{ Attachment. 


with FMC modern machinery 


SUPER PULPER 
for breaking up (cycloning) 
and sieving. 


Trim Production Costs and get Better Control of Quality! That's 
what you can do with the FMC Modern Machinery shown here— 
and the many hundreds of other pieces of Production Speeding 
Equipment that have established and maintained FMC’s acknow!- 
edged leadership—all shown in the FMC 260-Page Catalog — 
Everything you need for still better Tomato Processing, Canning, 
Packing—and also for Corn, Peas, Beans, Fruits, etc. If you don't 
have this complete catalog No. 800,write for your Free Copy Today! 


F000 MACHINERY 
CORPORATION 


| FOOD MACHINERY CORPORATION 


SPRAGUE-SELLS DIVISION © HOOPESTON, ILLINOIS 
BALTIMORE © NEW YORK © SAN JOSE, CALIFORNIA (ANDERSON-BARNGROVER DIVIS\0N) 


PULP FILLERS 
(6 and 12-valve sizes) 
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ONTARIO CANNERS MEET 
AT NIAGARA FALLS 


15th Annual Convention Of The Canned 

Foods Association Of Ontario—Program Full 

And Interesting, Stressing Quality, Agricul- 

tural Research, Production And Marketing 

Prospects—John Wall Of Fine Foods Suc- 

ceeds E. M. Smart Of Smart Brothers To 
Presidency. 


For two full days members of the Can- 
ned Foods Association of Ontario, Can- 
ada, the oldest and most populous group 
in the country, met in convention session 
at Niagara Falls, Ontario, December 6 
and 7. By American standards the pro- 
gram literally overflowed with speech. 
There were eleven speakers scheduled for 
the regular sessions; counting luncheons, 
dinners and special meetings that num- 
ber would mount astronomically. The 
length of many of the talks was also 
worthy of note, yet while the diet was 
steady and continuous, it was of excel- 
lent quality. Registration totaled 483 
on the afternoon of the second day. 


PRESIDENT SMART 


President E. M. Smart, of Smart 
Brothers, Limited, Collingwood, opened 
the convention with an address of wel- 
come and outlined the Association’s 
activities of the past year. The as- 
sociation took the lead in the suc- 
cessful drive for the elimination of the 
sales tax on canned foods. It appointed 
committees to study the problem of and 
reommend procedures for the control of 
late blight, corn borer and the peach 
moth. 


In consultation with agriculture, ex- 
ecutive officers of the association were 
successful in their efforts to eliminate 
many undesirable features of the new 
Meat and Canned Food Act which pro- 
vides for standards, grades, sanitary re- 
quirements and labeling regulations for 


canned foods. A publicity committee was 
appointed, a transportation committee 
also. ‘he Association was able to per- 
suade Unemployment Insurance Com- 


mission that part time cannery workers 


should .ontinue to be exempted. A mold 
count sehool was held for the third suc- 
cessive vear, negotiations with growers’ 
organiy ‘ions were undertaken, a con- 


tract © mmittee appointed and many 
other o tivities valuable to individual 
membe . were sponsored by the Asso- 
Clation uring the year. 


N.C \. PRESIDENT CUMMING 


N.C. President Howard Cumming 
brougt greetings from the Nation- 
al Cancers Association at Washington, 
Spoke some of the problems of 
U. S. (anners, gave a brief outline of 
N.C.A. .ctivities and services and invited 
Canadi 


‘2 Canners to attend the Annual 
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CONVENTION NEWS 


Meeting of the Association at Atlantic 
City. A representative of the Canning 
Machinery and Supplies Association fol- 
lowed Mr. Cumming on the program to 
extend a formal invitation to all to visit 
the Machinery and Supplies Exhibition 
to be held concurrently with the N.C.A. 
Meeting. 


THE BUYERS VIEWPOINT 


J. W. Horsey, President of Dominion 
Stores, Ltd. of Toronto, presented the 
buyer’s viewpoint. Incidentally, Mr. 
Horsey is the same gentleman so well 
known in the citrus canning industry of 
Florida. So that he has a prettly fair 
idea of canners’ problems in cooperating 
with the distributor. The food industry, 
he said, is one industry. Grower, canner, 
supplier, wholesaler, broker, retailer—all 
are a part of this one gigantic industry; 
all are entitled to a fair return for ser- 
vices performed and all should cooperate 
for the common good. Mr. Horsey listed 
the following as causing retailers the 
greatest concern at the moment: Quality 
of known brands not up to past stand- 
ards; multiplicity of brands and sizes; 
attempt on part of some manufacturers 
to dictate terms on which will be 
handled; dented and damaged cans due 
to careless carloading and handling; fail- 
ure to allocate packs to provide retailer 
with a continuous supply throughout the 
year. 

AGRICULTURE 


Considerable emphasis was placed on 
agricultural problems—grower relations, 
agricultural research and quality. Dr. 
J. H. L. Truscott, Chief in Horticultural 
Research, Ontario Agricultural College, 
Guelph, described the physical aspects 
the new laboratory at Vineland and 
stressed particularly the high calibre of 
the personnel of the staff. Dr. E. F. 
Palmer, Director of that experiment sta- 
tion, emphasized the importance of qual- 
ity and the necessity of better grower 
relations to improve that quality. With- 
out a quality raw product, it is impos- 
sible to obtain a finished product of qual- 
ity, he said. Dr. H. B. Speakman, Direc- 
tor of the Ontario Research Foundation 
at Toronto, presented an inspiring in- 
formal talk on the value of cooperative 
effort, urging association members to 
help one another in the attainment of the 
highest possible quality. One poor can 
of tomatoes, he said, reflects on the repu- 
tation of all canned tomatoes, regardless 
of brand. A film describing the efforts of 
Fine Foods of Canada, Ltd. to obtain 
quality under the Green Giant and Nib- 
lets labels was presented by that com- 
pany. 


EXPORTS AND DOMESTIC 
DISTRIBUTION 


H. A. Gilbert, Chief of the Foods Sec- 
tion, Export Division, Department of 
Trade and Commerce, outlined rather 
dismal prospects for Canadian canned 

(Continued on page 22) 
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CAMPBELL ADDRESSES 
MAINE CANRERS 


Emphasizes That Canned Focds Are Still The 
Best Buy And States The Reasons Why. 
“Better Label’ Film Shown. 


Speaking before the Annual Conven- 
tion of the Maine Canners Association, 
held at the Falmouth Hotel, Portland, on 
December 6, Carlos Campbell, Executive 
Secretary of the National Canners Asso- 
ciation, Washington, D. C., reported that 
housewives this year have bought more 
canned fruits and vegetables than ever 
before. “Apparently” he said “women 
have observed that the family budget 
goes further when they purchase canned 
fruits anc vegetables. This is because 
the retail prices of these products have 
advanced less than any other food group, 
according to U. S. Bureau of Labor Cost 
of Living Indexes, while at the same tima 
take-home pay is reported today to be 
more than twice what it was during the 
normal pre-war period. The common 
complaint of the man on the street about 
inflation is that prices have advanced 
more rapidly than his income. Canned 
fruits and vegetables, however, enjoy 
unique position in that respect—their re- 
tail prices have advanced considerably 
less than his average income’, Mr. Camp- 
bell reminded. 


Basing his conclusions on BLS statis- 
tics he asserted that “a consumer can 
today buy from 25 to 33 per cent more 
eanned fruits and vegetables with his 
weekly take-home pay than he could have 
bought on the average during the five 
year period immediately preceding the 
war”. 


The full text of Mr. Campbell’s re- 
marks follow. 


“There is a world of difference between 
polls, especially between polls of opinion 
and polls of fact. Election polls are polls 
of opinion. An example of poll of facts 
is that made by the Bureau of Labor 
Statistics to record changes in retail 
prices. Facts are facts and are so ac- 
cepted by the public. 


“One fact reported by BLS is that re- 
tail prices of canned fruits and vege- 
tables have advanced less than any other 
group of foods. Housewives apparently 
have observed in thvir shopping that can- 
ned fruits and vegetables are their best 
buy because with them they can make the 
family food budget go further. More 
families have been buying canned fruits 
and vegetables this year than ever be- 
fore. The Industrial Surveys Company 
of New York City reports that a larger 
number of families bought canned vege- 
tables during each of the first eight 
months of 1948 than for the correspond- 
ing months of 1947, and that for the first 
six months of 1948 the volume purchazed 
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by these consumers exceeded the pur- 
chases of the corresponding months of 
1947 by from five to twenty percent. 
“One complaint about inflation most 
commonly registered by the man on the 
street is that prices have advanced more 
rapidly than incomes. Canned fruits and 
vegetables, however, enjoy a unique posi- 
tion in that respect—their retail prices 
have advanced considerably less than has 
average income. The average weekly 
earnings of those employed in industry 
is reported by the Bureau of Labor Sta- 
tistics to be $53.86, compared with only 
$23.44 average weekly earnings for the 
5-year period immediately before the 
war. A greater percentage of the cur- 
rent income, however, must be paid out 
or withheld for Federal income taxes. 
Consequently, only the income after taxes 
have been paid should be considered as 
available for purchasing the various 
items of food and other commodities and 
services necessary for living. This take- 
home pay, or disposable income, as it is 
sometimes called, is today more than 
twice what it was during the normal pre- 
war period. Canned fruit and vegetable 
prices, however, are only a little more 
than half again as high as they were be- 
fore the war. Thus a consumer can to- 
day buy from 25 to 33 percent more can- 
ned fruits and vegetables with his weekly 
take-home pay than he could have 


bought on the average during the 5-year 
period immediately preceding the war.” 


“BETTER LABELS” 


The continuing work of the canning in- 
dustry to develop better and more in- 
formative labels for consumers was pre- 
sented in the new color motion picture 
with sound entitled “Better Labels” pro- 
duced by National Canners Association’s 
Labeling Division, headed by Happer 
Payne. 

The film, which has been presented to 
practically all state associations of can- 
ners meeting this fall, is a veritable les- 
son in label building. It emphasizes the 
judicious use of label parts to best con- 
vey information to the consumer and do 
a genuine sales service for the canner. 

The film points out that labeling is so 
important to each individual canner and 
distributor that he should give his own 
labels careful study, remembering to 
show the brand and product prominently 
for quick shelf indentification; the use 
of descriptive label terms leading the 
shopper to the brand she will like and 
giving informal kitchen talk for proper 
use of the product. Adequate labeling, 
the film points out, includes not only 
brand name, statements about style of 
pack and sweetness of syrup, quantity ex- 
pressed in terms of cupfulls and number 
of pieces or servings, but also standard 
organized labeling terms which describe 
the quality characteristics of the product 
inside the can. 

The film goes on to show the labora- 
tory work being done by NCA to develop 
the proper label term for each product to 


assure reliability for the consumer and 
to protect the canner and distributor who 
properly use such terms. 


The General Business Meeting and re- 
ports of committee chairmen concluded 
the one day session. 


SALES SYMPOSIUM PROGRAM 


Howard T. Cumming, President of the 
National Association this week an- 
nounced the complete roster of speakers 
for the “Symposium on Merchandising of 
Canned Foods” which will be a feature 
of the Second General Session of the Na- 
tional Convention in Atlantic City Janu- 
ary 18. Those who will participate in 
the Symposium are: 


John L. Baxter, H. C. Baxter & Bro., 
Brunswick, Me., will speak for the Na- 
tional Canners Association. 


W. T. Dahl of Dahl, Inc., Des Moines, 
Iowa, for the National Association of Re- 
tail Grocers. 


Hugh J. Davern, vice president in 
charge of merchandising, Grand Union 
Company, New York City, for the Super 
Market Institute. 


Arthur Ehrenfeld, Francis H. Leggett 
& Co., New York City, for the National- 
American Wholesale Grocers Association. 


Forrest L. Fraser, assistant director 
of grocery merchandising, The Kroger 
Company, Cincinnati, for the National 
Association of Food Chains. 


John P. Houck,. M. W. Houck & 
Bros., New York City, for the National 
Food Brokers Association. 


Charles S. Ragland, of C. B. Ragland 
Company, Nashville, Tenn., for the 
United States Wholesale Grocers Asso- 
ciation. 


Paul Willis for theyGrocery Manufac- 
turers of America, Inc. 


In the opinion of Harold Patterson, 
member of the N.C.A. Convention Com- 
mittee, who is directing the planning and 
coordination of the Symposium and will 
be its program chairman, the Symposium 
offers an unrivalled opportunity to render 
substantial service to the entire canned 
foods industry, by spelling out the great 
advantages which stem from merchandis- 
ing—as apart from selling—through for- 
ward planning, initiative and good Amer- 
ican ingenuity. 


Each speaker will emphasize merchan- 
dising from the point of view of the or- 
ganization he represents. From prelimin- 
ary outlines, there are numerous indica- 
tions that the Symposium will be dynamic 
and forceful. From each of the various 
points of view represented, one common 
topic will be covered; namely, that intel- 
ligent and improved merchandising can 
cushion whatever economic shocks may 
be sustained by the food industry. 
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OHIO PROGRAM 


The Annual Meeting of the Ohio Can. 
ners Association, to be held at the Desch. 
ler-Wallick Hotel, Columbus, Ohio, De. 
cember 14 and 15, will get under way 
immediately following luncheon on the 
14th with President Luke F. Beckman 
presiding. 

The following subjects will be pre. 
sented at this meeting: 

“An Uncompleted Mission” by Fred 
Milligan, Director of Commerce, Colum- 
bus, Ohio. 

“Canners and their Financing” by R, 
W. Rogers, Assistant Vice-President, 
Harris Trust & Savings Bank, Chicago. 

“Why tke National Canners Associa. 

tion” by Carlos Campbell, Secretary of 
NCA. 
“The Wholesalers Viewpoint” By R. R, 
McGowan, Past President Association 
Wholesale Food Distributors of Ohio, 
Steubenville, Ohio. 

“Service” by M. W. Baker, Assistant 
Director, Fruit and Vegetable Branch, 
USDA. 

6:30 P. M. Banquet, Dinner Dance and 
Entertainment. 


WEDNESDAY, DECEMBER 15 


“Better Labels” motion picture by 
Happer Payne, Director, Labeling Divi- 
sion, NCA. 

“The Atlantic City Exhibits” by Gor- 
don Conklin, Canning Machinery & Sup- 
plies Association. 

This program will be followed by a 
Business Session, reports of committees 
and election of officers. 


FLOOR TO FLOOR CONVEYOR 


The Floor-Veyor interfloor escalator- 
type power belt conveyor is described and 
illustrated in a new four-page, two-color 
bulletin just issued by The Rapids-Stand- 
ard Company, Inc. of Grand Rapids, 
Michigan, manufacturers of RAPISTAN 
material handling equipment. 

Senior model of the RAPISTAN line 
of power belt conveyors, the Floor-Veyor 
finds application wherever large quanties 
of merchandise must be moved from floor 
to floor. Canners, Grocery warehouses, 
supermarkets, manufacturing plants, 
building supply dealers and other types 
of firms find its use opening up new 
fields in material handling cost savings. 

The new bulletin shows how a Floor- 
Veyor may be used to receive and trans- 
port merchandise from trucks to upper 
floor warehousing space to save as much 
as 60% in time and manpower. 

Features of the Floor-Veyor are out- 
lined in a single panel and include the 
nosed-over delivery, power-driven feeder 
section, self-supporting drive end feeder, 
adjustable supports and types of mount 
ings for various applications. 

Copies of the bulletin, FV-48, may be 
obtained by writing to The Rapids-Stand- 
ard Company, Inc., Dept. F-72, 342 Rapi- 
stan Bldg., Grand Rapids 2, Michigan. 
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EQUIPMENT AND SUPPLIES 


NEW LINE OF UTILITY FILLERS 


Designed to handle sliced or cubed 
fruits and vegetables and granular prod- 
ucts, the Anderson-Barngrover Division 
of Food Machinery and Chemical Cor- 
poration at San Jose, California, has suc- 
cessfully completed a season of trial 
operations with a new filling machine 
designated as the FMC 101 Utility Filler. 


The machine operates with Nos. 2%, 
9, 303, or 1 Tall standard size cans at 
speeds ranging from 61 to 168 cans per 
minute. Speed of the machine is con- 


NEW OAKITE STEAM GUN 


Oakite Products, Inc., New York, have 
announced the addition to the company’s 
line of steam-cleaning equipment of the 
Oakite Solution Lifting Steam Gun, 
Model 481, designed to facilitate volume 
cleaning operations in industrial plants. 

The outstanding feature of this new 
gun, the manufacturers report, is its 
ease of handling, made possible by its 
special constructions. The gun, with an 
over-all length of 5 feet, is ruggedly con- 
structed and so balanced that it may be 


Additional features of the machine in- 
clude a motor mounted within the base 
of the filler so that protection is provided 
against water and steam. All contact 
parts of the equipment are made of non- 
corrosive metals, while overall design 
contributes to ease of cleaning and other 
desirable elements of sanitation. 


Two other models of utility fillers are 
now being developed by the Division. 
One of these, the FMC 102 Utility Filler, 
which will be exhibited at the 1949 Na- 
tional Canners Convention in Atlantic 
City, will handle No. 10, 46 oz., and No. 


trollable by a variable speed drive. 


TURN 


Shockers: 


FMC 101 Utility Filler—Side-view, 


overall 


404 x 615 cans as speeds from 30 to 75 
cans per minute. The other model, which 
will be called the FMC 103 Utility Filler, 
will handle most can sizes from No. 1 
Tall to 8 oz., inclusive, at speeds ranging 
from 100 to 250 cans per minute. 


Both of these machines will have the 
vibrating can track and No-Can-No-Fill 
features of the No. 101 Filler. Both 
will be adjustable for amount of can fill 
while in operation, and will be equipped 
with lug-type feed chains for direct- 


timed discharge to other machines, such 
as closing machines. 

The Company plans to make available 
the Nos. 102 and 103 Utility Fillers for 
the 1949 season. 


FMC 101 Utility Filler—Close-up view 
at cam feed and discharge end 


KLARPP WITH STECHER- 


used over extended periods without tir 
ing the operator. Two spade-type, in- 
sulated handles are provided on the gun, 
and are so situated that each of the oper- 
ator’s hands support the same weight 
during a high pressure steam-cleaning 
operation. The forward handle of the 
gun remains stationary in the operator’s 


New Oakite Steam Gun 


grasp as the gun is rotated, while the 
rear handle is easily turned to rotate the 
gun when cleaning “underneath” and 
hard-to-:each surfaces. Steam and solu- 
tion hoses are connected to the gun by 
swivel joints and remains stationary 
wnen the gun is rotated, thus eliminating 
bothersome twisting of hose lines during 
the cleaning operation. The whole gun- 
rozzel, tubes, valves and hoses, therefore, 
turn freely as a unit as the back handle 
is moved. A special safety feature is a 
reinforced rubber apron backing up the 
steam valve and other hot fittings to pro- 
tect the operator from possibility of 
burning. 

The Oakite Solution-Lifting Steam 
Gun, Model 481, the manufacturers state, 
develops sufficient vacuum to discharge 


Special features of the equipment in- 
clude the No-Can-No-Fill po which TRAUNG cleaning solutions to a height hn = 
automatic: lly prevents discharge of the 18 feet to rapid, thoroug chean- 
product v henever a can is not at the re- Ed F. Klarpp representing the label ing of large-equipment surfaces. Readers 
ceiving © 4 of a discharge pocket. An- fim of Stecher-Traung, has been cutting desiring additional data regarding this 
other fer ure is a vibrating can track his eye teeth all summer long in the Tri- | new steam gun may obtain same, with- 
which ca: es the product to settle in the State area. According to his boss, the Oe SF: ee See bg 
can as it is filled, eliminating plunger amiable George Sauder, Ed is doing a ucts, Inc., 178 Thames St., New York 6, 
action a thereby reducing product nice job and is ready at any time to con- N. Y. 
damage, sult with canners in this area on prob- 

lems relating to labels. RINEHART JOINS PRICE 

Introd: ‘ion of the product to the ma- BROTHERS 
chine is omplished via a large hopper 
mounted ¢ the top of the filler. An One more new Rep in the label picture 
oscillating’ plate located at the hopper The little film of lining compound in- is Phelps Rinehart, formerly with the 
base faci cates smooth and continuous side the seam on each end of a food can P. J. Ritter Company of Bridgeton, New 
flow of » ‘erial from hopper onto a ro- is made to withstand acid, alkali, alco- Jersey. Phelps is now calling on the 
‘ating pla © containing eleven volumetric hol, fat, oil, water, steam, heat, cold air, canning fraternity of New Jersey and 
feed pock: is. These pockets are easily pressure and aging process yet costs only Pennsylvania in the interest of Price 
adjustable as to amount of fill. a fraction of a cent. Brothers Label Company of Bridgeton. 
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CROWN CAN EXPANSION 


To better serve the great packing and 
manufacturing centers of Chicago and 
St. Louis, the Crown Can Company is 
enlarging facilities in both cities. In 
addition to packers’ type cans for food 
products, new ultra-modern high speed 
machines will make available more metal 
containers for many other lines. These 
include not only paints, petroleum prod- 
ucts, insecticides, polishes, baker and con- 
fectionery items, but also a multitude of 
new and varied industrial products in- 
troduced by American manufacturers 
since the war. The object of the present 
expansion of Crown Can is to further 
enable them to meet the growing, far- 
reaching demands of modern industry 
for “progressive packaging” in metal. 


NEW EXPORT DECLARATIONS 


Effective January 1, 1949 a new Sched- 
ule B Commodity Classification Code 
Number will be required on shippers’ ex- 
port declarations. After December 31 
collectors of customs will accept only the 
commodity numbers appearing in the 
new 1949 edition of Schedule B, which 
will be released by the Government 
Printing Office about December 15. The 
new 1949 edition may be purchased from 
the Department of Documents, Govern- 
ment Printing Office, Washington 25, 
D. C., local collectors of customs and the 
Department of Commerce field offices 
located in principal cities, at a cost of 
$2.50 for Part 1 and $1.50 for Part 2. 


NEGOTIATED BUYING SOUGHT 


At the Annual Meeting of the Tri- 
State Packers Association held at Atlan- 
tic City last month a Resolution was 
passed in opposition to the present meth- 
od of procurement used by the Quarter- 
master Corps as directed by public law 
that makes it burdensome and imprac- 
tical because it is not in line with the 
regular commercial procedure of the in- 
dustry, and urging a return to negotiated 
buying, which proved so successful dur- 
ing the past war, and further urging the 
adoption of regular commercial terms of 
1%% cash discount for payment in ten 
days or net in 30 days. 


A further resolution requests of the 
Quartermaster Corps or any governmen- 
tal agency, that a special membership 
committee of the association be asked to 
discuss and work out mutual problems 
with any person or persons designated by 
such agencies. 


NEW CAL PAK PLANT 
California Packing Corporation is 
building a new plant at Mendota, Illinois, 


which is scheduled to be in operation for 
the 1949 pack. 
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NEWS AND PERSONALS 


MACKLEM HEADS NEW YORK 
CANNERS 


W. S. Macklem, Curtice Brothers Com- 
pany, Rochester, was elected President of 
the Association of New York State Can- 
ners, Inc. at the Annual Meeting held 
in Buffalo last week. Other officers elect- 
ed are: G. M. Pierce, Fairmont Foods 
Company, Inc., Barker, Vice-President; 
K. M. Ingiston, Fruit Belt Preserving 
Company, East Williamson, Treasurer; 
and W. H. Sherman, Rochester, Secre- 
tary. 

Directors elected for a three year term 
are John Hemingway, H. C. Hemingway 
Company, Auburn: Harry Chapman, 
Perfection Canning Company, Newark; 
Joseph Gugino, Lawtons Canning Com- 
pany, Lawtons; and Morton Adams, Al- 
ton Canning Company, Alton. 


SARDINE CONSERVATION ASKED 


The Sardine Advisory Committee, 
made up of members of the sardine fish- 
ing and canning industry in California, 
has asked the California Fish and Game 
Commission to set a new size limit for 
sardines for the spring season. The pres- 
ent limit is 8 inches and it is proposed 
to increase this to 12 inches. It was ex- 
plained that this would virtually create 
a closed season because of the scarcity of 
the larger-sized sardines and would aid 
in conserving supplies of this fish. 


NORTHRUP KING APPOINTS 
DEAN 


Vance Dean, for many years mid-west- 
ern sales representative for Crites-Mos- 
cow Growers Association, Inc., specialists 
in pea seed production, has joined the 
sales staff of Northrup, King & Com- 
pany, quality producers of a full line of 
garden seed varieties. Mr. Dean’s terri- 
tory has not as yet been fully defined, 
but it is presumed he will remain in the 
mid-west. 


INDUSTRY MEN IN WORLD 
AFFAIRS POSTS 


Stanley Powell, a vice-president of the 
California Packing Corp., San Francisco, 
Calif., has been elected a trustee of the 
World Affairs Council of Northern Cali- 
fornia. Re-elected for a three-year term 
is Paul L. Davies, president of the Food 
Machinery Corp., San Jose, Calif. 


EARLL BURNS MOVES 


The food brokerage offices of Earl] T. 
Burns have been moved to 316 Hefferman 
Building, 205 Harrison Street, Syracuse, 
New York. 
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A+ GROWER RELATIONS 


Mr. R. D. Snyder, a corn and tomato 
canner of Delta, Pennsylvania, showed 
the writer some figures on tomato yields 
the other day. We were amazed ag was 
he. Asked if this represented his total 
acreage, Mr. Synder replied “All but four 
or five acres, which were abandoned be. 
cause they were not sprayed and blight 
took over.” This is truly a marvelous per. 
formance and we might suggest if you 
have trouble getting the consent of you 
growers to spray, that you cut these 
figures out and show them to the “Doubt. 
ing Thomases”. Certainly Mr. Snyder 
will no longer meet opposition to spray- 
ing and certainly he’ll have little diff. 
culty getting acreage. The sprays used 
were two of Zerlate, three of Copper ani 
the balance a mixture of copper and lime. 
Wet conditions were responsible for th 
unusual number of applications required, 
At $5.00 per acre per spray it still paid 
the growers handsomely and R. D. & 
D. B. Synder reaped the harvest of ex- 
ceptionally high quality. 


TOMATO ACREAGE AND YIELD 


Tons No. 
per Times 
Acres Tons Acre Sprayed 
Arnold Chester ........ 7.5 128.09 17.66 
Baldwin Bros. .......... 2 33.30 16.65 7 
Johnson W. W.. ........ 0.75 11.9 15.9 6 
Keener, George ......... 1.60 23.66 14.8 7 
Klair, Vernon .......... 1.50 26.70 17.8 7 
Sinclair, George ...... 2 31.6 15.8 7 
Snell, Perry 3 44.90 15 9 
Snell & Grove .......... 2 27.50 13.75 9 
Snell & Haines ........ 3.33 63.50 19.07 9 
Snell & MeLain ........ 4.66 69 14.80 9 
Synder, Lewis .......... 1 19.1 19.1 7 
Snyder, He 2 20.56 10.28 6 
Stephens, Clair ........ 2 26.86 13.43 7 
Wilson, Woodrow .... 3.5 68.7 19.07 9 
36.84 595.37 


Average 16.16 per acre 


CANNED POULTRY 


Larger quantities of poultry were can- 
ned or used in canning during Octobe! 
than a year ago. Poultry canned or usel 
in canning during October totaled 14- 
443,000 lbs., compared with 9,386,000 lbs. 
during October last year, an increase 0! 
54%. The quantity canned or used in 
canning during the first 10 months of 
1948 totaled 122,470,000 Ibs., compared 
with 69,506,000 Ibs. during the same pel'- 
od last year—an increase of 71%. The 
quantity of poultry certified under Fet- 
eral Inspection during October totale: 
35,449,000 Ibs. Of the quantity certified. 
13,738,000 Ibs. were for canniny and 21, 
711,000 lbs. were for evisceration. 


CHILI COMPANY INCREASES 
CAPITAL 
Walker’s Austex Chili Company, A™ 


tin, Texas, has increased its capital stock 
to $400,000. 
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THE CANNING TRADE 


Easy Way 
To Clean 


Fillers and Labelers 


Take the Oakite Steam Gun 
down to the end of the line 
for faster cleaning of can or 
glass closing, filling and la- 
beling machinery. You'll 
find that spill-over deposits 
of all kinds can’t stand up to 
the triple action of steam pres- 
sure, heat and Oakite deter- 
gency as applied through the 
Oakite Solution-Lifting 
Steam Gun. 


This method of safe, fast, 
easy cleaning assures better- 
looking and smoother-oper- 
ating machinery at the end of 
the processing line. And re- 
member, too, that Oakite 
Steam-Detergent Cleaning 


has a multitude of other ap- 
plications in your plant. The 
Oakite Cleaning Digest for 
canners describes them. 
Write to Oakite Products, 
Inc., 78 Thames St., New 
York 6, N.Y., for your 
FREE copy today. 


Technical Service Representatives in 
Principal Cities of U.S. and Canada 


OAKITE 


Specialized Cleaning 


MATERIALS - METHODS - SERVICE 


| 
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Reduce Costs 


THE EASIER WAY 


Langsenkamp Single Tank 
Juice Heating Units supply con- 
tinuous production under auto- 
matic control. 


Langsenkamp Mangler-pump— used 
in both juice and pulp production 
lines mechanically breaks whole 
fruit and pumps stock to Hot-Break, 
Extractor, Pre-heater, or Pulper. 


Langsenkamp Universal Hot-Break 
Unit—continuous operation with 
automatic control—assures full 
yield of flavor juice and release of 
pectin from skins and seeds. Can 
be used for preparing stock for 
both juice and catsup. 


Indiana Juice Extractors have record for 
volume production of juice rich in flavor and 


Eliminates coring of tomatoes. 


Handles cold stock as well as hot-break. 


® By using Langsenkamp Juice Production Units, packers reduce 


costs logically and more easily. 


Langsenkamp units eliminate 


manual operations, make man power more effective, increase 
yield from raw stock, and put dependable guards on quality. 
Langsenkamp Equipment—for juice production or for pulped pro- 
ducts—is built to supply high quality at minimum unit cost under 


varying conditions of operation. 


The Langsenkamp Line is complete for Tomato Products and Pumpkin 


and other Fruit and Vegetable products. 


Indicate your requirements 


for complete information and engineering data. 


F. H. LANGSENKAMP COMPANY 


227-235 East South Street, INDIANAPOLIS 4, INDIANA 


REPRESENTATIVES 


West Coast: KING SALES°& ENGINEERING CO., 206 First Street, San Froncisco, Calif. 
*® Oregon and Washington: FOOD INDUSTRIES ENG. & EQUIP. CO., 1412 N. W. 14th 
Ave., Portland, Oregon * Mountain States: THE HORSLEY COMPANY, Box 301, Ogden, 
Utah *® Northeastern States: BOUTELL MANUFACTURING CO., Rochester, N. Y. * 
Tri-States: TOM McLAY, P. O. Box 14, Port Deposit, Maryland * Texas: PAPER PRODUCTS 
CO., Harlingen, Texas * Canada: CANNERS MACHINERY, LTD., Simcoe, Ontario, Canada. 
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NEWS — PERSONALS 


THREE KILLED IN PLANE CRASH 


Three leading figures in the Wis- 
consin cherry canning industry were 
killed Saturday evening, December 4, 
when their plane crashed nine miles 
north of Sturgeon Bay in fog and bad 
weather. They were Karl S. Reynolds, 
Vice President and Treasurer of Rey- 
nolds Brothers, Inc.; Lougee Stedman, 
General Manager and Secretary-Trea- 
surer of Fruit Growers Co-operative; and 
E. L. Kossow, Secretary of Reynolds 
Brothers, Inc. 

The three men were returning from a 
conference on labor supply matters at 
Beaver Dam and took off from the Fond 
du Lae airport about 4:45 P. M. in the 
piivate plane piloted by Karl Reynolds. 
The crash occurred about 6:00 o’clock 
Saturday evening but the bodies were not 
found until Sunday morning. 

Karl S. Reynolds, who was 49, had 
long been active in industry and civic 
affairs. The son of a pioneer Wisconsin 
canner, Edward Reynolds, who was the 
first President of the Wisconsin Canners 
Association in 1905, Karl was a member 
cf the Old Guard Society and had served 
in various offices and on various com- 
mittees of the state and national can- 
ners associations, the National Red Cher- 
ry Institute and the Wisconsin State 
Horticultural Society. He had _ also 
served as executive vice-president of the 
Wisconsin State Chamber of Commerce 
and had been a director of that organiza- 
tion since 1929. He was active in aviation 
circles having been appointed by the Gov- 
ernor to the State Aeronautics Commis- 
sicn and having headed the Wisconsin 
Flying Farmers and the Wisconsin Civil 
Air Patrol. He is survived by his wife 
and four children, and by three brothers 
including Don who is President of Rey- 
nolds Brothers, Ine. 

Lougee Stedman, who was 41, had been 
general manager of Fruit Growers Co- 
operative since 1946 and had been a prac- 
tising attorney in Sturgeon Bay prior 
to that time. He is survived by his wife 
and three children. 

Erving L. Kossow, who was 47, had 
been with the Reynolds firm 29 years and 
was office manager in addition to being 
secretary. He is survived by his wife and 
one child. 


CHARLES KEMP DIES 


Charles Kemp, 65 year old President 
of Kemp Brothers Packing Company, 
Frankfort, Indiana, died in an Indianap- 
olis hospital on December 3 after an ill- 
ness of two weeks. Mr. Kemp, who with 
his two brothers, Walter and Ralph, 
formed the Kemp Brothers Packing Com- 
pany about 30 years ago, and were large- 
ly responsible for commercializing toma- 
to juice and for its consumer acceptance. 
His brother, Ralph, the youngest of the 
trio, died about eight years ago. Charles 
Kemp is survived by his widow, Mrs. 
Florence Thompson Kemp, a daughter, 
Miss Janet Kemp and his_ brother, 
Walter. 


DISTRIBUTORS NOTES: 


OUTLINES BROKER ROLE 


“Buying brokers” do not properly fall 
within the “food brokers” category and 
are actually wholesalers, competing with 
their customers, Jack L. Gentry, nation- 
al chairman of the Naticnal Food Brok- 
ers’ Association, told the annual meeting 
of the Missouri Valley Wholesale Gro- 
cers’ Association in Kansas City this 
week. 


The broker spokesman revealed that 
Congressman Wright Patman is plan- 
ning to seek amendments to the Robin- 
son-Patman Act which will still further 
strengthen the anti-discrimination mea- 
sure. 


JOE KLINE HONORED 


Joseph H. Kline, Housum-Kline Co., 
Cleveland food broker, was presented 
with a scroll commemorating his 58rd an- 
niversary in the food brokerage business 
at a luncheon meeting of the Cleveland 
Food Brokers’ Association last week. 


N. Y. REPS DINE 


Erwin D. Canham, editor of Christian 
Science Monitor, was guest speaker at the 
annual banquet of the Grocery Manufac- 
turer’s Representatives of New York, 
held at the Hotel Astor December 6. 
O. E. Seegelken, a director of California 
Packing Corp., and president of the reps’ 
group, was toastmaster. 


ADDS NEW UNITS 


Grand Union Stores, New York food 
chain, has announced plans for an ex- 
tensive expansion program during the 
early months of 1949, including both the 
construction of new retail units, and the 
modernization of existing stores. 


PINEAPPLE ALLOTMENT 


California Packing Corporation has jn. 
formed the trade of its final allotment of 
pineapple and pineapple juice from its 
1948 pack. 

It consists of 25 percent of the base on 
canned pineapple and 25% on pineapple 
juice, bringing its total offerings on 1948 
pack to 100 percent on pineapple and 105 
per cent on juice. 


STATISTICS: 


BRITISH COLUMBIA SALMON 
PACK—1948 


Issued by Chief Supervisor of Fisheries 
Vancouver, B. C. 
Totals all Districts 
Figures represent 48 Lb. cases or equivalent 
Final 


Specie 1948 1947 1946 
SOCKEYE ........ 260,050 286,285 543,027 
SPRINGS ......... 16,251 9,95514 81001, 
STEELHEADS 5,686 3,234 1,115}, 
BLUEBACKS.. 19,893 4,545 2,914 
193,587 140,484 97,2401, 
PINKS . 321,514 599,212 116,607, 
CHUMS .... 496,928 160,999 576,133), 
TOTALS 1,313,909 1,504,714144  1,348,1381. 


LIMA BEAN PACK 


Figures released by National Canners 
Association December 9 show the 1948 
pack of canned fresh lima beans to total 
2,563,980 actual cases. Of this total 997,- 
233 cases were packed in the States of 
Maryland and Delaware, 405,653 cases 
in other Eastern States, and 1,161,094 
cases in the Western States. The East- 
ern States mentioned include Pennsyl- 
vania, New Jersey, Ohio, Michigan, Ten- 
nessee, Virginia and Arkansas. Western 
States include Illinois, Indiana, Minne- 
sota, Colorado, California, Kansas, Iowa, 
Nebraska and Wisconsin. 


CORN PACK IN ACTUAL CASES 
Compiled by N.C.A. Division of Statistics 


State 1947 1948 


The above report is a summary of the pack of sweet corn including all 
firms known to have been packing in 1948, together with estimates for nine (9) 
packers not reporting. The total pack, basis 24/2’s, was 31,483,000 cases for 
1948 compared with 26,089,000 cases for 1947. 
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5000 Square Feet of Processing Efficiency 
Going to the Atlantic City Convention 


STA-GREEN process can be geared to your present canning lines with minimum effort and maximum success. 


There |. 
ventional pack in minutes. 
time has been found only in fresh and frozen peas. 


THE CA 


no expensive equipment required and there is great flexibility in changing from STA-GREEN to con- 
Peas canned under this process have a bright natural green, which up to the present 


What’s new in food processing equipment? 
What can you do to increase your percentage of 
quality pack? How can modern, improved equip- 
ment cut your labor cost? 


CRCO is bringing ‘“The Best of Everything For 
the Food Processor”—5,000 square feet of exhi- 
bits—and will have its engineers at the Conven- 
tion to help you plan for more profits and higher 
quality packs in 1949. 


Make the CRCO booth your Convention 
headquarters. 


Canning Machinery & Supplies Exhi- 
bition, Convention Hall, Atlantic 
City, January 14th to 19th, 1949 


CHISHOLM -RYDER 


“PROCES OR: 


PRODUCT ADVANCEMENT CORPORATION 


BENTON HARBOR, MICHIGAN 
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WEEKLY REVIEW 


DULL — Following the usual 
mid-December pattern, the canned 
foods market the country over, ex- 
cept for small replacement sales, 
has entered the pre-inventory dull 
period. It is the consensus of opinion 
of market operators that but little 
activity can be expected until after 
the turn of the year and it is felt 
that considerable activity will be in 
evidence by National Convention 
time. 

Stocks generally are in good 
position, which will account for 
current prices continuing to hold, 
for certainly no concessions in 
price would induce further buying 
at this time. 


CORN PACK —Feature of the 
week was the release of corn pack 
statistics by National Canners As- 
sociation, which show the 1948 
pack to be 31,483,000 cases basis 
24/2’s as against a pack of 26,089,- 
000 cases the same basis for last 
year. November 1 stocks of corn 
in canners’ hands amounted to 22,- 
563,000 actual cases as against 14,- 
298,000 actual cases on the same 
date last year. But buyers have 
taken less corn this season, for 
shipments to November 1 amount- 
ed to but 12,041,000 actual cases 
as against 13,546,000 actual cases 
for the season to November 1, 
1947. Corn had been a rather short 
item all during last year so that 
this season’s pack should not prove 
too burdensome. 

It is interesting to note that Min- 
nesota took the lead over Wiscon- 
sin this year in producing 7,538,- 
781 cases, about a million and a 
half cases more than it packed last 
season. Wisconsin still remains in 
second place with a pack of 6,320,- 
906 cases, about a half million 
cases more than last season, with 
Illinois in third place producing 
5,085,945 cases or about a million 
cases in excess of last year. (See 
page 12) 
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MARKET NEWS 


NEW YORK MARKET 


Market Slow—Price Structure Firmly Held— 

Buyers Reluctant To Take Goods Until After 

Turn Of Year—Citrus Subsidy Brings Better 
Feeling—California Fruits Steady. 


By “New York Stater” 


New York, Dec. 10, 1948 


THE SITUATION—With all empha- 
sis upon holiday items, canned foods buy- 
ers were far from active in the local 
market during the week. Traders here 
do not look for any substantial upturn in 
operations until after the turn of the year. 
Completion of year-end inventories, it is 
pointed out, will give distributors a bet- 
ter base for planning their operations on 
1948 carryover stocks, with the whole- 
saler and canner gatherings at Atlantic 
City expected to touch off a fairly brisk 
round of trading. 


THE OUTLOOK — Notwithstanding 
concern over food price trends, the can- 
ned foods market structure has remained 
relatively firm. This, except for those 
few items where the price tone has 
turned definitely easy, it is expected that 
buyers will shortly blueprint a new re- 
placement purchasing program, which 
will result in a quickening in operations 
all along the line. 


TOMATOES—New buying in canned 
tomatoes continues very light, and it is 
evident that distributors are determined 
to let the canner carry the burden as long 
as possible. There is a general feeling 
among the trade that canned tomatoes 
have lost their former appeal to a cer- 
tain extent, due to relatively high prices, 
and hence they are not the rapid turn- 
over item of prewar days. Canners are 
nominally quoting the market for stand- 
ards at 92% to 95 cents for 1s, $1.25 to 
$1.30 on 2s, $1.90 to $2.00 on 2%s, and 
$6.90 and upwards on 10s, all f.o.b., with 
extra standards ranging $105 - $1.10 for 
1s, $1.40 to $1.50 for 2s, $2.10 to $2.20 for 
24es, and $7.25-$7.50 for 10s. The south- 
ern tomato puree market is coming in 
for a little more study by buyers, cur- 
rent offerings listing at 75 cents for 1s 
and $5.50 for 10s on standards, and 80 
cents and $6.25-$6.50, respectively, on 
fancy, f.o.b. packing plants. 


CORN—With corn supplies apparently 
adequate to carry the trade through to 
the 1949 pack season, buyers are in no 
hurry to take over the burden of carry- 
ing the surplus. Hence, there has been 
little buying interest evident in any 
grade this week. Prices show no changes. 


PEAS—tThe situation with respect to 
peas closely parallels that in corn, and 
the market was without feature here dur- 
ing the week. 
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BEANS — Offerings remain on the 
short side, and the market continues in 
steady position. Standard round pod cut 
green beans for shipment from south- 
ern canneries list at $1.25 and upwards 
on 2s, $6.50 on 10s, with extra standards 
at $1.40 and $7.00, respectively. 


SPINACH — Reports from the Coast 
note the starting up of the fall-wintey 
spinach pack, with few canners accept- 
ing orders, even on a subject to pack basis, 
The market is nominally quoted at $1.30 
for 2s, $1.55 to $1.60 for 2%s, and $5.50 
for 10s, f.o.b. canneries, shipment when 
packed or after canning season is com- 
pleted. 


CITRUS—Florida reports this week of 
the institution of a federal subsidy of 25 
percent on canned citrus sold for ship- 
ment abroad to Marshall Plan countries 
has brought about a better feeling in the 
market, and a stiffening in values is 
looked for. Most buyers here have been 
holding off the market, waiting until crop 
maturity reaches the point where the 
canned product has top quality appeal. 


WEST COAST FRUITS—California 
reports note a steady undertone to the 
general market, although new business 
has not been active and ’cots, in particu- 
lar, appear to be lagging. Northwestern 
canners are still offering Elberta peaches 
for prompt shipment, on the basis of 
$2.35 for fancy 1 talls, and $2.20 for 1 
choice, halves or sliced, with 2%s quoted 
at $2.50 for choice and $3.60 for fancy. 
On 10s, choice halves are reported still 
available at $11.00, all f.o.b. canneries. 
Buyers are showing some interest in 
Northwest prune plums which are being 
offered out at $1.80 for fancy, $1.60 fcr 
choice 24%s, with 10s at $6.35 for fancy 
in extra heavy syrup, $5.75 for choice 
in heavy syrup, and $5.25 for standards 
in light syrup. Bartlett pears are also 
reported moving better out of Northwest 
canneries, with fancy 2%s in_ heavy 
syrup bringing $4.15 to $4.25, choice in 
heavy syrup $3.90 to $4.00, and stand- 
ards in heavy syrup $3.50 to $3.55, f.o.b. 
canneries. On 10s, choice in heavy syrup 
lists at $14.75, with standard in light 
syrup at $13.25. 


APPLE SAUCE — Reports from up- 
state New York canneries note further 
withdrawals as the canning season ends, 
and the market is expected to go up 
another peg before all the returns are in. 
Currently, fancy 303s are available in a 
small way at $1.20, with 2s at $1.40 and 
10s at $6.75, all f.o.b. canneries. eports 
from the south are that 2s at $1.30 are 
pretty well cleaned up, with the market 
showing an advancing tendency. 


SALMON — Ending of the maritime 
strike on the Pacific Coast, freeing many 
tied-up shipments, has not been followed 
by any rush of activity. in salmon. Not- 
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CORROSION - RESISTANT 


Descriptive Bulletins on Request 


LEE METAL PRODUCTS CO. INC. 
419 PINE STREET ... PHILIPSBURG, PA. 


ALL LEE KETTLES ARE MADE TO A.S.M.E. CODE 


FOR PURITY 


PATENTS PENDING 


The great buy word for your label! 


FOR PACKING FANCIEST WHOLE-KERNEL 
AND CREMOGENIZED CORNS 


CORN CANNING EQUIPMENT 
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OUR VINERS ARE TAKING AN 
INCREASINGLY IMPORTANT 
PART IN THE PRODUCTION OF 
CANNED AND FROZEN PEAS 
AND LIMA BEANS. 


841 
in use in 1928 


1376 
in use in 1933 


in use in 1938 


2833 


in use in 1943 


4047 


in use in 1948 


USE—TO IMPROVE QUALITY, 
INCREASE PROFIT AND MEET 
COMPETITIVE CONDITIONS 


MACHINE CO. 


Green Pea Hulling. Specialists 
Esteblished 1886 1924 
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MARKET NEWS 


withstanding bullish reports on the sup- 
ply situation from Coast factors, the 
trade here is taking it easy insofar as 
new buying in concerned. The market 
for reds continues quoted at $27.00 per 
case for tall 1s, with halves at $18.50, 
while medium reds list at $24.50 and 
$14.00, respectively, pinks at $23.50 and 
$14.00, and chums at $19.00 and $10.50, 
all f.o.b. Seattle. 


FROM SOUTH AFRICA—Indicative 
of the extent to which imported canned 
fish are figuring in the domestic market, 
offerings here during the week included 
fancy rock lobster from South Africa, at 
$17.25 per case of 48/s, ex warehouse 
New York. 


SARDINES — The domestic sardine 
situation has failed to show any improve- 
ment, pricewise, and movement is still 
lagging. Portuguese sardines are offer- 
ing on spot here at $17 per case for plain 
quarters, $36 per case for boneless 
halves, and $23 per case for boneless and 
skinless quarters. Norwegian sardine 
packers are reported completely sold out 
on 1948 pack, and will not resume can- 
ning operations until mid-1949. Mean- 
while, importers here are quoting fancy 
layer cross pack bristling in a limited 
way at $23 per case, New York basis. 


CHICAGO MARKET 


Seasonal Dullness Prevails — Retail Move- 
ment Good—Citrus Offered At Low Prices 
— Fruit Orders For Year End Delivery — 
Ozark Spinach Strong—Texas Pineapple 
Offered—Peas & Corn Quiet. 


By “Midwest” 


Chicago, Ill., Dec. 10, 1948 


THE MARKET—Business, so far as 
canned foods go, continues to be dead in 
the Chicago market. There are some 
orders being placed for replacement mer- 
chandise, but, practically without excep- 
tion, the orders being given now are 
based on shipment to be made the end of 
December and not to arrive until after 
the first of January. Reports from the 
retail trade vary quite a bit, but in gen- 
eral it is believed that business at that 
level has been pretty good and is con- 
tinuing to hold up fairly well. 


CITRUS JUICES—Citrus juices con- 
tinued to be offered. at somewhat lower 
prices, with 46 oz. blend available at 
$1.57% f.o.b. Florida, and with orange 
juice at approximately the same level. 
New pack grapefruit juice out of Texas 
is available at 65c for No. 2 and $1.40 
for 46 oz., but so far as is known no 


heavy citrus business has been placed 
in this market up to this time. The com. 
bination of the December 31st inventory 
date and the fact that the quality of the 
juice is still improving, helps to hold 
down orders for new crop citrus juices, 


CALIFORNIA FRUITS—There have 
been some orders for California fruits 
placed here recently, all for shipment at 
end of the year, however, and reports on 
sales continue to be spotty. Some factors 
in town are complaining about the move- 
ment of fruits, whereas others report 
a pretty fair movement and are buying 
some replacements. No. 1 tall choice 
sliced cling peaches have sold here this 
week based on $1.65 coast and No. 2% 
choice sliced have sold at $2.65 f.ob, 
coast, which represents a slight advance 
over most earlier offerings. However, 
these items of sliced peaches are in quite 
a short position, and it is anticipated 
that there will be difficulty in securing 
a number of items of sliced peaches in 
the course of the next sixty to ninety 
days. There have been some sales on 
fruit salad on a basis of $1.67% for 8 oz. 
fancy and $1.65 for 8 oz. choice. The 
reason for this item being very scarce is, 
of course, the limited number of sources 
of supply. 


SPINACH—tThe spinach situation is 
strong in the Ozarks, with price levels 
still holding firm at $1.25 for No. 2, 


YOU ARE 


ATLANTIC CITY 


AND 


INVITED TO VISIT THE 


GAMSE 
LABEL EXHIBIT 


BOOTH 15B 


NATIONAL CANNERS’ CONVENTION 


JANUARY 14-19 


IN ATTENDANCE 


WILLIAM A. GISSEL 
HERMAN GAMSE 


GAMSE LITHOGRAPHING CO.,, INC. 


GAMSE BUILDING 
BALTIMORE 2, MARYLAND 


NEVER TAKE 


SALT FOR GRANTED! 


@ Are you using the right 
grade, the right grain, the 
right amount of salt? 
Does it meet your needs 
100%? If you’re not sure, 
we'll gladly give you the 


answers based on your in- 
dividual requirements. 
Absolutely no obligation, 
of course. Simply write 
the Director, Technical 
Service Dept. DY-11. 


Main 1650 


ATTENTION 
CANNERS - PACKERS - PROCESSORS - JOBBESS! 


We have AAAA rating buyers interested in 
large guantities of food items, paper pro- 
ducts, etc., for retail stores. 
odd lots, liquidating stocks of outstanding 
values. Merchandise to be standard grade 
or better in good condition. 


SURPLUS SALES 


1117 Mortgage Guaranty Building 


Surplus stocks, 


Wire or write. 


ATLANTA, GEORGIA 


THE CANNING TRADE 


December | 3, 1948 


So 
| ke 
be 
fre 
lev 
pr’ 
tir 
an 
m¢ 
cei 
wi 
on 
cr 
sli 
Te 
pil 
qu 
PI 
of 
pr 
Ne 
ar 
sti 
av 
a 
$0 
a 
sti 
si¢ 
tic 
re 
fa 
$8 
Ne 
1 an 
4 be 
; E | all 
ar 
ad 
on 
J 
1 1 
ae 
| 
Dr 
n 
1 
t m 
3 : i 
th 


MARKET NEWS 


$1.60 for No. 2% and $6.00 for No. 10. 
Some shipments are arriving in the mar- 
ket now, and the quality is reported to 
be quite gocd. Prospects are reported 
from the area to be for a not too large 
pack and indications are that the price 
level will hold at or above the present 
prices. Mustard end Turnip greens con- 
tinue at the same level of 85¢ for No. 2 
and $3.75 for No. 10, with a rather small 
movenient at the present time. 


PINK APPLE—Offerings have been re- 
ceived for pineapple out of Texas now, 
with quotations of about $1.47 to $1.50 
on 8 oz crushed and $2.90 on No. 2 
crushed, with small quantities of No. 2 
sliced offered at around $3.25, all f.o.b. 
Texas. To date tke offerings of Mexican 
pineapple packed in Texas have been 
quite limited. 


PEAS—Peas have not been the subject 
of a great deal of activity lately, and 
price levels have remained rather stable. 
No. 2 good extra standard .3 sv. Alas*as 
are offered around $1.40 and 8 oz. extra 
standard 3 sieve Alaskas alsweets are 
available at around 871!2¢, price varying 
a little bit either way, depending on the 
source of supply. There does seem to be 
a shortage developing in No. 10 tins of 
standard and exara standard 8 and 4 
sieve Alaska peas, with very few quota- 
tions currently available. 


CORN—Corn from Wisconsin is also 
remaining rather quiet at the present 
time, with No. 2 fancy whole kernel be- 
ing quoted at around $1.75 and No. 10 
at around $9.25 to $9.50, while No. 10 
fancy cream style is quoted at $8.25 to 
$8.50, and extra standard at around $8.00. 
No. 2 extra standard whole kernel is 
currently offered at about $1.40 to $1.45, 
and 8 oz. faney whole kernel is currently 
being sold in the neighborhood of $1.00, 
all f.o.b. Wisconsin factory. Indications 
are that the supply will be thoroughly 
adequate for the rést of the season, and 
all buyers here are anticipating oper- 
ating on a strictly suort turnover basis 
on this item. 


CALIFORNIA MARKET 


Drought Broken — Shipping Resumed As 

Strike Ends — Seasonal Dullness Prevails — 

Dry Weather Cuts Spinach Pack — Some 

Interest In Tomato Products——-Tuna Pack 
Sets Record. 


By “Berkeley” 


serkeley, Calif., Dec. 10. 1948 


STR} .E ENDS—Events of the week 
having bearing on the canned foods 


market have included a break in the 


drough' in Northern California and set- 
tlement .f the maritime strike which has 
kept P. cifie Coast ports closed for 95 
days. L. ht rains have fallen throughout 
THE CANNING TRADE December 13. 


the northern half of the State, with snow 
in the High Sierra, but precipitation for 
the season to date is less than one half 
the normal. Incidentally, daylight saving 
is still in effect in California, owing to 
the serious water shortage. While ship- 
ping operations are being resumed, it will 
be several weeks before operations be- 
come normal. But large quantities of 
canned products, loaded on vessels when 
the strike was called, will soon be on 
their way, and other vessels will be dis- 


patched to the Hawaiian and Philippine 
Islands as soon as possible laden with 
processed foods covering a wide range. 


THE MARKET —The canned foods 
trade is feeling the usual year-end dull- 
ness and new business is quite limited. 
Most of the orders now coming through 
are from buyers who are anticipating 
their requirements only about 30 days in 
advance, or others who find themselves 
running low on certain items. Prices 


continue largely without change, espe- 


ROBINS 
GOOSENECK 
CONVEYER 
Any size bucket, 
any type pullev, 
any length, 
sturdily built 


ROBINS PADDLE OR 
BRUSH FINISHER 


All size screens. 


1948 


EQUIPMENT 
Vegetables Seafoods 


INCREASES YIELD — CUTS COST 


SEND FOR 
CATALOG 


PROCESSING 


ROBINS 
SPINACH 
BLANCHER 
AND FEEDER 


ROBINS 
ALL STEEL 
RETORT 
All welded 
construction. 


HAYNIE 
HOT WATER 
TOMATO 
SCALDER 


pinplete Canning 
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MARKET NEWS. 


cially in the upper brackets. On lines 
such as peaches and pears, in fruits, and 
asparagus in vegetables, the spread be- 
tween minimum and maximum prices is 
steadily narrowing. In fancy No. 2%s 
sliced cling peaches, for example, out- 
standing brands are priced no higher 
than $2.87, and it is unlikely that any 
fruit can be had for less than $2.80. In 
apricots, in which less interest seems to 
be shown, fancy No. 2% halved cannot 
be had, it seems, for less than $2.75, 
while top holders quote only $2.85. As 
long as fancy No. 2% Bartlett pears 
were quoted at $5.00 a dozen, price resis- 
tance was marked and sales few and far 
between. But when the maximum price 
was lowered to $4.75, business began to 
come in. 


SPINACH—The dry fall has been hav- 
ing a telling effect on fall or winter pack 
spinach, and this is turning out much 
smaller than expected. In fact, some 
canners who stopped accepting business 
when orders reached 50 per cent of their 
anticipated output, will do well if they 
fill orders in full. Some others, who 
booked more freely, are now looking for- 
ward to little more than a 50 per cent 
delivery. It is expected that the spring 
acreage will be smaller than the average 
of recent years. One of the large can- 
ners has transferred the canning of spin- 
ach, to Texas, owing to the invasion of 
pests and steadily increasing costs. For 
spinach of fall pack of fancy quality 
prices are $1.30 for No. 2s, $1.65 for 
No. 2%s and $5.50 for No. 10 


CITRUS—California canners are not 
especially well pleased with the results 
of canning citrus juices since the war. 
Orange juice has probably sold the best, 
owing to the excellence of the product, 
but returns have not been profitable to 
either canner or grower. In this State, 
citrus canning is looked upon largely as 
a salvage operation, as was so strikingly 
brought out at a recent meeting of citrus 
marketing cooperatives. Comments were 
made that canning had greatly extended 
the consumption of citrus juices but that 
so far this has meant little to growers 
as fruit is used only when prices are at 
a low level. There is a strong feeling in 
California that excessively large packs 
of citrus juices have been made and that 
this is poor economy. During the past 
season it is estimated that 160,000 car- 
loads of fresh citrus fruits were used by 
canners. This is described as being more 
than was produced in California and 
Arizona combined. 


TOMATO PRODUCTS — There has 
been a little flurry of interest in tomato 
juice of late, with much of this center- 
ing on No. 10s. This is tied up closely 
with the increased demand for standards, 
regular pack, in this size, as well as 
puree and tomato paste. Several canners 
have had to prorate deliveries on some 
of these items in No. 10. Recent sales 
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OSWALD BOXER, INC. 


67 Wall St, NEW YORK 5, N. Y. 
Tel. Whitehall 4-0693 


EXPORTERS OF CANNED 
and DRIED FOODS 


Will welcome additional accounts 
of Canners not represented in 
foreign markets. 


of No. 10 standards have been made at 
$6.50 to $6.75, with juice of the best 
quality at $4.50. 


PAPAYA NECTAR —Now that the 
maritime strike has come to an end it 
should not be long before some sizeable 
shipments of papaya nectar are made 
from the Hawaiian Islands to the main- 
land. This item is being canned there and 
arrangements have been made for its dis- 
tribution out of San Francisco. The pa- 
paya is a tasty tropical fruit and the 
flavor shows up well in the canned nectar. 


TUNA—tThe catch and pack of tuna 
on the Pacific Coast is breaking previous 
records and indications are that it will 
exceed six and a half million cases, 
against less than six million cases in 
1947. Landings in California are ex- 
pected to amount to about 300 million 
pounds, against 259 million pounds in 
1947. The catch of albacore off Wash- 
ington and Oregon is slated to exceed 13 
million pounds, and in addition some 
large catches made off Central America 
have been sent to Astoria canneries. This 
showing is responsible for the downward 
trend of prices for the canned article in 
recent weeks, aided by imports from 
other countries and offers of fish from 
Japan. 


SALMON—Close to final figures indi- 
cate that the 1948 salmon pack in Brit- 
ish Columbia reached 1,313,909 cases on 
November 20. The output will prove 
smaller than that of 1947, but the pack 
of chums will be larger. Chums were 
packed in quantities in other areas and 
this item is now one of the weakest in 
the salmon list. Sales are being made at 
$18.50 and $19.00 a case, but the real 
market is difficult to judge. 


NEW ARKANSAS FIRM 


Ralph M. Mesler, Robert C. Warren 
and B. A. Adkins have formed Augusta 
Frozen Fruits, Inc., Augusta, Arkansas, 
where a strawberry processing plant will 
be built. Authorized capital is $100,000. 


THE CANNING TRADE 


GULF STATES MARKET 


Oyster Business On Increase—Shrimp Pro- 
duction Up—Florida Shrimp Season Closes, 


By “Bayou” 
Mobile, Ala., Dec. 10, 1948 


OYSTERS—tThe raw oyster business 
has had a steady increase since Novem- 
ber 1 and its peak will be reached Christ- 
mas week, because it has become almost 
as traditional to eat oysters for Christ- 
mas as turkey and the housewife has 
acquired the custom of serving oysters 
on her tabie during cold weather and 
especially Christmas and Christmas 
week. 

No housewife anywhere in the United 
States need hesitate to plan serving oys- 
ters on her table Christmas, because if 
it is not convenient to procure fresh oys- 
ters in her locality, she will find canned 
oysters a delicious substitute for her 
turkey dressing, soup, stew, gumbo and 
oyster pie. Canned oysters are oysters 
at their best, because they are only can- 
ned when the oyster is plump and fat 
and during cold weather when oysters 
stay fresh and healthy out of the water 
a long time. 

Oyster production increased 1,066 bar- 
rels last week over the previous week, as 
8,845 barrels were produced last week 
and 7,779 barrels the previous week. 

Landings of oysters last week were as 
follows: 

Louisiana 6,153 barrels, including 210 
barrels for canning; Alabama 835 bar- 
rels and Florida (Gulf area) 1,857 bar- 
rels. 

A few barrels of oysters were canned 
in Louisiana last week, but the pack will 
not get under way until after Christmas. 

In the absence of any new prices of 
canned oysters, it is assumed that the 
price will remain the same $3.75-$4.00 
for 4%% ounce tins and $4.75-$5.00 for 6% 
ounce tins, f.o.b. cannery. 

SHRIMP — Production of shrimp in- 
creased 2,205 barrels last week over the 
previous week as 5,842 barrels were pro- 
duced last week and 3,637 barrels the 
previous week. The canneries too re- 
ceived 170 more barrels shrimp last week 
than the previous week. 

Landings of shrimp for the week end- 
ing December 3, 1948 were as follows: 

Louisiana 3,158 barrels, including 737 
barrels for canning; Mississippi 1,205 
barrels, including 384 barrels for can- 
ning; Alabama 446 barrels; Texas 677 
barrels and Florida (Gulf area) 356 bar- 
rels, 

The canneries in Louisiana, Mississippi 
and Alabama reported that 4,257 stand- 
ard cases of shrimp were canned during 
the week ending November 27, 1948, 
which brought the pack for the season 
326,193 standard cases. 
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The closed season for shrimping in 
Florida (Gulf area) waters vent into 
effect on December 1 and no boats are 
allowed to catch shrimp in the inland 
waters of the state until April 1, when 
the season opens again. 


Texas closed shrimp season goes into 
effect December 15 to March 1. 


Louisiana and Mississippi Winter 
closed season does not go into effect until 
February 15 and lasts to April 15. 


The Alabama legislature has given 
power to the State Director of Conserva- 
tion to regulate shrimping activities in 
Alabama waters and to close and open 
the shrimping season whenever the size 
of the shrimp and conditions require it. 
This year the inside or inland waters of 
Alabama were closed to shrimping from 
June 10 to the second Monday in August. 


Notwithstanding that the total hold- 
ings of frozen shrimp in this country last 
week was approximately 1,379,600 pounds 
less than one year ago, yet reports from 
all Market News Offices last week show 
that total holdings of shrimp increased 
338,910 pounds last week over the previ- 
ous week and were approximately 912,- 
890 pounds more than four weeks ago, 
which indicates that the raw market has 
not been able to consume the amount of 


shrimp produced in this country plus 
those imported from Mexico, which im- 
portation will average better than a mil- 
lion pounds per month. This shows that 
people in the United States are big eaters 
of shrimp. 


HARD CRABS —The production of 
hard crabs in this section has dropped 
from about 600,000 pounds per week dur- 
ing the hot summer months to 25,620 
pounds produced by Louisiana last week. 
Louisiana is the only area in this section 
now reporting hard crab production. 
Crab is a hot weather crustacean and 
when cold weather sets in it disappears. 


TUNA PRODUCTION SETS 
RECORD 


The 1948 catch and pack of tuna on the 
Pacific Coast is breaking all previous rec- 
ords, the U. S. Fish and Wildlife Service 
reports. If the same rate of landings 
continue during the remainder of the 
year, the California catch will approach 
or exceed 300 million pounds, compared 
with 259 million pounds in 1947. The 
Washington and Oregon catch of alba- 
core tuna is likewise expected to exceed 
the previous year’s catch of over 13 mil- 
lion pounds. In addition, large quantities 


of tuna have been taken off Central 
America by United States fishermen and 
shipped to Astoria, Oregon, for canning. 

Present indications are that the 1948 
pack of canned tuna will exceed 6.5 mil- 
lion cases compared with 5.9 million 
cases in 1947 and 4.8 milion cases in 
1946. 


SEEKS FISHING PROTECTION 


D. P. Loker, of the French Sardine 
Company, Los Angeles, California, says 
that many in the industry are worried 
about the persistent reports that Russia 
plans to invade the tuna fishing grounds 
off Mexico, Central America and South 
America. He wants the State Depart- 
ment to seek protection for American 
fishermen who may have to fish in the 
same waters with the Russians. He says 
the Russians have several large canning 
ships they got from us under lend-lease 
and that they could represent a threat to 
American industry since they do not 
operate under the same restrictions. 


EXPANSION PLANS 


Morrow Bros., Inc., New York City 
food Brokers, have announced plans for 
expanding the operations of the firm’s 
canned foods department. 


FOR CANNED 
FRUITS 4*OVEGETABLES 


HANDLE ALL CANS AT ANY 
SPEED WITHOUT SPILLING!- 


PIVOT CHAIN 


crawl, 


Write today for 
komplete cata- 
g describing a 
line of pro- 


machin- 
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In the Berlin Chapman pivot chain exhaust box there 
are no transfer devices . 


actly the same time. Designed and built in either steam 
type with the sprays hitting against the sides of the can 


BERLIN CHAPMAN CO., Berlin, Wis. 


.- noplace for the cans to 
creep, or stop .. . every canis exhausted at ex- 


or in the water type . . . capacity is unlimited, 
and it may be driven through a direct belt con- 
nected motor, one speed, or variable speed motor 
drive for flexibility. Built of heavy sheet metal 
with the cover removable and fitted with water- 
seal to prevent steam from escaping. 
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(Spot prices per dozen F.O.L. 
cannery unless otherwise 
specified.) 


VEGETABLES 


ASPARAGUS 
Scattered Stocks 


BEANS, StTRINGLESS, GREEN 


MARYLAND 
Fey., Fr. Sliced, No. 2............000 1.60 
8.00 


Ex. Std., Fr. Sliced, No. 2..1.20-1.40 
Ex. Std., Cut, No. 2 ............1.40-1.50 


No. 10 6.50 
Ex. Std., Cut Wax, No. 2.....00.... 1.35 
No. 10 6.50 
N. Y. Fey., Cut gr., 3 sv.....2.00-2.05 
4 sv. 1.95 
Ex. Std., 3 sv. 
Std., 5 sv. 


Fla., Fey., Fr. Sl, No 
Ex. Std., Cut, No. 2 


MIDWEST 

No. 2, Fey., Cut, 3 sv. ........ 2.00-2.10 
10.25-10.75 

No. 2, Ex. Std., Cut, 4 sv...1.50-1.60 
No. 10 7.50-8.00 


No. 2, Std., Cut, 4 sv. 
No. 2, Std., Cut, 5 sv. 
No. 10 


6.50-7.00 


No. 2, Fey., Whole, 3 sv.....2.35-2.50 
11.75-12.00 
No. 2, Fey., Whole, 4 sv. ........0. 2.00 
No. 10 10.00 
Texas, Fey., Cut, 1, 2, 3 Sv......... 1.75 
No. 10 8.50 
No. 10 7.00 
No. 2, 1.25 
No. 6.00 
BEETS 
Gut, Mo. 2 8 
No. 10 5.00 
No. 10 —— 
Mid-west, Fey., Cut, 

No. 10 5.25-5.75 
1.50 

CARROTS 
No. 10 5.00 
No. 10 5.50 
1.15 
No. 10 5.30 
1.25 
No. 10 5.25 
CORN 
MIDWEST 
Fey., W. K., Gold., No. 2....1.70-1.75 
No. 303 1.60 
No. 1 1.25-1.30 
No. 10 9.25-9.50 
No. 10 8.25 
Std., No. 2 1.25 
Fey., C. S. Gold., No. 2........ 1.60-1.70 


Fey., W.K. Gold., No. 2u.cc.cecc. 1.75 
No. 10 9.50 
Ex. Std., W.K. Golden, 
No. 2 1.50-1.60 
No. 10 9.00 
Std., No. 2 1.35 
No. 10 8.25 
Fey., Shoepeg, 1.75 
Ex. Std., Shoepeg, No. 2......1.60-1.65 
Fey., C. ’s. Golden, No. 2......1.60-1.65 
No. 303 1.50 
No. 10 8.50 


No. 303 ...... 1.35 
No. 10 8.00 

Std., No. 2 1.25 
No. 10 7.50 

Ex. Std., C.S. Wh. 

No. 2 1.45-1.55 

Std., C. S. White, No. 1.37% 
No. 10 8.00 

N. Y. Fey., C.S. Gold., No. 1......1.15 
No. 2 1.75 

PEAS 


MARYLAND, ALASKAS 


Sv, 

No. 10. Ex. 
No. 2, Ex. Std., 35 
7.4 

No. 10 6.75 
No. 2, Ex. Std., Ungraded............ 1.25 


No. 10, Std., 3 sv. . 
No. 2, Std., 4 sv. 
No. 10, Std., 4 sv. 


No. 2 
No. 10 

Pa., No. 10, Ex. Std., 3 sv....... - 

MARYLAND, SWEETS 

5 sv. 7.75 

Ex. Std., No. 10, 5 sv.... 6.50-6.75 

Fey., Ungraded, No. 303............ 1.15 
No. 2 1.25 

Ex. Std., Ungraded, No. 303... - 
3. 1.10 

Std., Ungraded, No. 2 weeds 1.00-1.05 
No. 10 6.00 

New York, SWEETS 

No. 2, Fey., 2 sv. 2.50-2.60 
3 sv. 1.90 
4 sv. 1.80 
No. 10 9.75 

No. 2, Ex. Std., 4 sv. ... 1.40 

MipwWEst, SWEETS 

2.25-2.50 


No. 2, Fey., 3 sv. .. -75-1.85 


No. 2, Fey., 4 sv. .. 1.60-1.75 
No. 2, Ex. Std., 4 sv. . 25 
No. 2, Std., 3 sv. ..... 1.20 
MiIpwEsT, ALASKAS 
No. 10 8.75-9.00 
No. 2, Ex. Std., 3 sv. ... 1.40-1.50 
No. 10, Ex. Std., 3 sv. . 7.50-8.00 
No. 2, Ex. Std., 4 sv. ... smmee 
No. 10, Ex. Std., 4 sv. 7.00-7.25 
No. 2, Std., $ sv. ..... 1.10-1.20 
N. W., SWEETS 
No. 2, Fey., 3 sv. . 1.80-1.90 
No. 2, Fey., 4 sv. 1.60-1.65 
No. 2, Fey., 5 sv. . soreeee 5001.55 
POTATOES, Sweet, F. 
Fey., Syrupack, No. 7021.80 
No 10 6.50 
No. 3, Vac. 1.65 
PUMPKIN 
Eastern, Fey., No. 21%4.......... 1.00-1.05 
No. 10 4.50 
Indiana, Fey., No. 2 70- .95 
No. 10 3.50-4.50 


CANNED FOOD PRICES 


SAUERKRAUT 
Midvest, Fey., No. 2........... -90-1.00 
No. 21% 1.10-1.30 
No. 10 4.00-4.25 
No. 10 4.40 
SPINACH 
Md. Fey., No. 2 1.40 
No. 21, 1.85 
No. 


Calif., 
No. 
No. 


Ozark, Fey., No. 2, 
No. 2% 1.60 
6.00 
TOMATOES 
Tri-States, Ex. Std., No. 1.......... 1.10 

BU 2.25 

No. 10 7.50 

No. 2 4 

No. 214 

7.00-7.50 
Midwest, Std., No. : 1.30-1.35 

1.90-1.95 

No. 10 7.00-7.25 
Ex. Std., No. 2 -1.45-1.60 

No. 2% 2.00-2.10 

No. 10 7.25-8.00 

No. 2% 2.75-2.85 

No. 2 1.95 
No. 2% 2.40 

No. 10 8.50 

No. 2 1.45-1.50 

1.80-1.85 

No. 10 6.60 

No. 10 6.50-6.75 
No. 2 1.25 

No. 10 6.25 

TOMATO PUREE 
Md., No. 1 
Spec. Grav. 1.045 .......... .85 

No. 10 6.50 
Midwest, Fey., No. -80- .85 

No. 2 1.50 

No. 10 

TOMATO CATSUP 
Md., Ex. Std., 8 02. Bot..........0008 1.15 

14 oz. 1.50 
No. 10, Fey. 10.00 
Ind., No. 10 11.25 
14 0z., Fey., 1.90 
Calif., 14 oz. 1.85 

No. 10 11.00 

TURNIP GREENS 
No. 2% 1.40 
No. 10 5.00 
FRUITS 
APPLE SAUCE 
Virginia, 

No. 2 1.35 
Pa., No. 2 me. 

APRICOTS 
Halves, Fey., No. 

No. 10 9.00-9.50 

No. 10 8.75 
Std., No. 2% 2.25-2.35 

No. 10 8.00 
No. 10, Water 5.50 

BLUEBERRIES 
Maine, No. 2, Water............ 3.00-3.25 
No. 10 14.25 
CHERRIES 

No. 2, Heavy Syrup... 

No. 2 — 

No. 2% 
Choice, No. 2% . oo 
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FRUIT COCKTAIL 


Fey., No. 1 T 
3.85-8.95 
No. 10 13.50 

PEACHES 
Calif. Y. C., Fey., 

2.60-2.65 

Std., No. 2% 2.35=2.45 

Fey., No. 9.00 

Choice, No. 


Calif, Bartlett, 


Fey., No. 2%4......4.75 
Choice, No. 10 ... 


N.W. Fey., No. : 

No. 1 T 2.70 
Choice, No. 024,00 

No. 1 T 2.60 

No. 1 2.40 

PINEAPPLE 
Haw., Sl., Fey., No. 3.25 
JUICES 
APPLE 
CITRUS, BLENDED 

No. 2 

46 1.75 

No. 

No. 2, Texas 
46 oz. — 
GRAPEFRUIT 
Fla., Fey., 6 oz. .. 

1.55-1.75 

No. 10 

ORANGE 

No, 2 

46 02 

No. 10 3.10 

PINEAPPLE 

46 oz. 3.25 

TOMATO 

2.35 

1.00 
Tri-State, No. 2 9521.00 

46 oz. 2.15-2.35 

No. 10 4.00 
Midwest, Fey., No. 

46 oz. 2.10-2.25 

No. 10 4.25-4.75 

46 oz 

4.50 

FISH 
OYSTERS 
Gulf, 436 02. 8.75=4.00 
6% oz. 7525.00 
SALMON (per case) 
Alaska, Red, No. 1 T........ 27.00-28.00 

Med. Red, ..... 14.00 
Pink, No. 1 T. -24.00 

14’s, Flat ...... 1-14.50 

SARDINES—PeEr Case 
Calif., Ovals, 48/1 Ib., 

Tomato Sauce ».50-9.00 
No. 1 T, Nat omen 
Maine, % Oil keyless )0-8.50 

SHRIMP, GuLF 
No. 1, Pic., 4.25 

Mediu 4.50 

Large 

Jumbos 

TUNA—PER CASE 
48/14’s, Light 
Albacore, Fey., White 
200. 00022.00 
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FOR MANAGERS, 
SUPERINTENDENTS, 
BROKERS 
AND BUYERS 


Size 6x9, 380 Pages Beautifully Bound 
Stamped in Gold 


Fruits e Vegetables 


ups e Preserves e Pickles 
Juices Butters e Dry 
Doy Foods and Specialties in 


to the warehouse. 


BALTIMORE 


Aji the newest times and temperatures 
A\\ the newest and latest products 


Meats Milk 
e Condiments 
Packs (soaked) 
miuute detail, 


with full instructions from the growing through 


COMPLETE COURSE CANNING 


The Industry’s Cook Book for over 40 years 
SEVENTH EDITION, COMPLETELY REVISED JULY 1946 


380 pages of proven pro- 
cedure and formulae for 


everything ‘‘Canable”. 


“Il would not take $1,000.00 for my 
copy if | could not get another.” 
—a famous processor 


Used by Food Processors to check times, 
temperatures and RIGHT procedure . . . 

by Distributors to KNOW canned foods .. . 
by Home Economists to TEACH the subject of 


food preservation. 


For sale by all supply houses and dealers 
. . or direct. Price $10. postpaid. 


Published and Copyrighted By 


THE CANNING TRADE 


Since 1878—The Canned Foods Authority 


2, 20 South Gay Street, MARYLAND 
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CANADIAN CANNERS MEET 


(Continued from Page 7) 


foods exports. We have taken the liberty 
of commenting editorially on Mr. Gil- 
bert’s address and request our readers to 
turn to page 5 for a sketchy outline of 
prospects. 

Dean M. Prather, President of A. C. 
Nielson Company of Canada, showed by 
a series of interesting charts that the 
physical volume of domestic consumption 
also has fallen off despite corresponding 
increases in promotional efforts. He 
showed also that distribution through 
chains has increased from 18.9 to 21 per 
cent from September 1945 to September 
1948 and that retailers inventories were 
off 24 per cent on October 1 as compared 
to June 1947. 


PRODUCTION 


Paul C. Wilbur, Vice-President in 
Charge of Research and Development, 
Food Machinery Corporation, spoke of 
the many improvements in canning and 
agricultural machinery. Mr. Wilbur men- 
tioned in particular the continuous cook- 
er and how the problem of curdling in 
cream style corn has been overcome. He 
spoke of improved design in batch mixers 
and cleaners to give a better pack of 
cream style corn, of the development of 
Cremogenized corn, the new sweet corn 
picker, promising improved performance 
in ’49. 

The headline news we have left to the 
last—Mr. Wilbur says that mechanical 
tomato picking was successfully accom- 
plished by at least one canner in Califor- 
nia in 1948. We are not sure that 
mechanical is the proper term. It’s a lye 
and steam process. Then Mr. Wilbur 
says that a new pea viner with consider- 
able more capacity than present models, 
yet lighter, will be field tested in 1949. 


JAM SESSIONS 


Jams and jellies are an important and 
major pack of the Canadian canning in- 
dustry. Separate luncheons and special 
meetings of the group were held and 
there was much discussion about current 
problems which are particularly heavy 
because of the loss of foreign markets. 
The pack would seem to be fairly sub- 
stantial, costs have risen, the price of 
sugar recently rose sharply and sales and 
prices are diminishing. 

Then there were meetings of the On- 
tario Pickle, Olive, Mustard and Peanut 
Butter Packers Association, a cutting bee 
and other usual activities of a conven- 
tion. 


THE ELECTION 


The following officers were elected: 
John Wall, Fine Foods of Canada, Ltd., 
Tecumseh, President; J. E. Baxter, Bax- 
ter Canning Co., Ltd., Bloomfield Vice- 
President and G. P. McCandless, Canadi- 
an Manufacturers Association, Hamilton, 
Secretary-Treasurer. 

Executives elected are: Hal L. Bemis, 
Campbell Soup Co., Ltd., New Toronto; 
D’Arcy Cropp, D’Arey Cropp Canning 
Company, Niagara Falls; Harry B. Da- 
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CALENDAR OF EVENTS 


DECEMBER 14-15, 1948 — Annual 
Meeting, Ohio Canners Association, 
Deshler-Wallick Hotel, Columbus, Ohio. 


DECEMBER 16, 1948—Annual Meet- 
ing, Minnesota Canners_ Association, 
Hotel Radisson, Minneapolis, Minn. 


JANUARY 5-7, 1949— Anrual Can- 
nery Field Men’s Conference, Michigan 
State College, East Lansing, Mich. 


JANUARY 6-7, 1949—Annual Meet- 
ing, Northwest Canners Association, 
Olympic Hotel, Seattle, Wash. 


JANUARY 6-7, 1949—Annual School 
for Illinois Cannery Fieldmen, University 
of Illinois, Illini Union Building, Urbana, 
Illinois. 


JANUARY 8-16, 1949—National Fish- 
ing Show, Chamber of Commerce, San 
Diego, Calif. 


JANUARY 10-14, 1949—3rd National 
Materials Handling Show, Material Han- 
dling Institute, Convention Hall, Phila- 
delphia, Pa. 


JANUARY 11-14, 1949—Annual Meet- 
ing, National-American Wholesale Gro- 
cers Association, Atlantic City, N. J. 


JANUARY 14-19, 1949—Canning Ma- 
chinery & Supplies Exhibit, Convention 
Hall, Atlantic City, N. J. 


JANUARY 14-20, 1949—Annual Meet- 
ing National Canners Association, At- 
lantic City, N. J. 


JANUARY 15, 1949—Annual Dinner- 
Dance, Canning Machinery & Supplies 
Association, Claridge Hotel, Atlantic 
City, N. J. 


bell, Niagara Glen Products, Ltd., Ridge- 
ville; M. S. Dixon, H. J. Heinz Co., of 
Canada, Ltd., Leamington; W. I. Drynan, 
Canadian Canners, Ltd., Hamilton; R. B. 
Graham, Graham Food Products, Ltd., 
Belleville; W. B. Hyslop, Tip Top Can- 
ners, Ltd., Greensville; Ralph Macklin, 
E. D. Smith & Sons, Ltd., Winona; J. A. 
Medland, Culverhouse Canning Co., Ltd., 
Toronto; C S. Metcalfe, Metcalfe Foods 
Ltd., Deseronto; T. V. Proctor, Libby, 
McNeil & Libby of Canada, Ltd., Chat- 
ham and E. G. Stokely, Stokely-Van 
Camp of Canada, Limited, Essex. 


SPEEDWAYS IN CANADA 


Speedways Conveyors, Inc., Buffalo, 
New York manufacturers of material 
handling equipment, have established 
Speedways Conveyors (Canada) Ltd., 
with offices at 305 Avenue Building, Win- 
nipeg, Manitoba, with W. W. Ruppel, 
long time associated in the sale and en- 
gineering of material handling equip- 
ment, the new President and Director of 
Sales. 


THE CANNING TRADE 


JANUARY 16, 1949—Annual] Dinner, 
7:00 P. M., Old Guard Society, Claridge 
Hotel, Atlantic City, N. J. 


JANUARY 17, 1949— Annual Ban. 
quet, 7:00 P. M., Young Guard Society, 
Hotel Traymore, Atlantic City, N. J. 


JANUARY 17, 1949— Annual Meet. 
ing, Canning Machinery & Supplies 
Association, Convention Hall, Atlantic 
City, N. J. 


JANUARY 18, 1949—Fred Waring 
Show, 8:45 P. M., Canning Machinery & 
Supplies Association, Ballroom, Conven. 
tion Hall, Atlantic City, N. J. 


FEBRUARY 7-18, 1949—28th Annual 
Canners & Frozen Food Packers School, 
Oregon State College, Corvallis, Oregon. 


FEBRUARY 9-11, 1949—41st Annual 
Convention, Ozark Canners Association, 
Colonial Hotel, Springfield, Mo. 


FEBRUARY 14-15, 1949 — Annual 
Meeting, Tennessee - Kentucky Canners 
Association, Andrew Jackson Hotel, 
Nashville, Tenn. 


FEBRUARY 15-17, 1949 — Technical 
School for Pickle and Kraut Packers, 
Michigan State College, East Lansing, 
Mich. 


MARCH 4-5, 1949—37th Annual Con- 
vention, Utah Canners Association, Hotel 
Utah, Salt Lake City, Utah. 


MARCH 6, 1949, week of — Annual 
Meeting, National Association of Frozen 
Food Packers, Stevens Hotel, Chicago, 
Ill. 


MARCH 9-11, 1949—Annual Conven- 
tion, Canners League of California, Casa 
del Rey Hotel, Santa Cruz, Calif. 


MARCH 16-28, 1949—Food Processors 
School, Ohio State University, Columbus, 
Ohio. 


MARCH 20, 1949, Week of — Annual 
Convention, National Food Brokers Asso- 
ciation, Chicago, III. 


APRIL 12, 1949 — Annual Meeting, 
Monterey Fish Processors Association, 
Monterey, Calif. 


APRIL 25-29, 1949 — National Fish- 
eries Institute, Inc., Edgewater Beach 
Hotel, Chicago, Ill. 


MAY 9, 1949—Spring Meetiny, Pack- 
aging Machinery Manufacturers Instl- 
tute, Dennis Hotel, Atlantic City, N. J. 


MAY 29-JUNE 3, 1949—Annual Con- 
vention, U. S. Wholesale Grocers Ass 
ciation, St. Louis, Mo. 


JULY 10-14, 1949—National Conver- 
tion, Institute of Food Technologists 
Civic Auditorium, San Francisco, Calif 
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There is many a firm who can readily use your unneeded 
equipment. It’s the opportunity for you to turn it into cash 
while fulfilling the other fellow’s need. Or you may need equip- 
ment yourself, or want to buy or sell or rent a cannery, or need 
help, or a job. Whatever your needs, you will get good results 
from an Ad. on this “Wanted and For Sale” page. The rates, 
per insertion—Straight reading, no display—one to three times 
per line 40c, four or more times per line 30c, minimum charge 
per Ad. $1.00. Count eight average words to the line, count 
initials, numbers, etc., as words. Short line counts as a full 
line. Use a box number instead of your name if you like. Forms 
close Wednesday noon. The Canning Trade, 20 S. Gay St., 
Baltimore 2, Md. 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
2% Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell from 
a single item to a complete plant. Consolidated Products Co., 
Inc., 18-20 Park Row, New York, N. Y. 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


AT FIRST YOU CAN SUCCEED in getting good equipment 
immediately, reasonably. Stainless Kettles, Evaporators, Vac. 
Pans, Cookers, Stills, ete. Drum, Chamber, Spray Dryers for 
Dehydrating, Flaking and Freezing. Dicers, Slicers, Cutters, 
Choppers, Peelers; Homogenizers, Viscolizers; Washers, Blanch- 
ers, Canning Equipment. Filters, Filter Presses, Separators. 
Mixing Equipment for Solids, Liquids, Sifters, Screeners, Pulp- 
ers, Finishers. Packaging Equipment such as Fillers, Weighers, 
Cartoners, Labelers, Casers. Complete plants for sale. Send for 
list of food equipment just out. First Machinery Corp., 157 
Hudson St., New York 13, N. Y. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 700 cata- 
log for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—Used Machinery in excellent condition; every- 
thing needed for processing Tomatoes; Catsup; Puree; Juices; 
Green Beans; Peas; Lima Beans; and Corn. Cook Room and 
Warehouse Equipment. Write at once for quotations on equip- 


ment interested in. W. T. Howeth, 1831 N. Cameron St., Har- 
risburg, 
FOR | \LE—1 Model 300 Unscrambler with Crate Dump for 


standar! round crates for No. 2 cans, with motors and motor 


drives, 1.» 220 v., 60 ey., 3 ph. A.C., complete with 12’ double 
elevator \.ith motor drive. Machine never off of original skids. 
Brand ney, Sampson Canning Co., Wisconsin Rapids, Wis. 


FOR © \LE—350 gal. Jacketed Copper Kettle, tin lined, out- 


let 3 inchs with stand. Price $325 f.o.b. Orange. Orange Can- 
ning Co. Orange, Conn. 

P TAN! "OR SALE—We have a new Stainless Steel 100 gal. 
ished I om Tank with opening in center, stand and one piece 
ont i.» storage. Also can furnish portable clamp-on agitator 
§ requil i. Other sizes available. Prompt delivery. Charles 
—" witz Co., 3080 Main St., Buffalo 14, N. Y. AMherst 
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WANTED and FOR SALE 


BAR?iANT AND COMPANY have available for immediate shipment the country’s 
largest selection of surplus used, rebuilt, or NEW machinery and equipment, such 
as Retorts, Fillers, Exhausters, Blanchers, Juicers, Slicers, Peelers, Cutters, 
Washers, Packaging equipment as well as Motors, Pumps, Boilers and Refrigeration 
equipment. Write for complete detailed listings. Below are a few representative 
offerings. We will be glad to place your name on our mailing list upon request. 
7965—STITCHER: Silver, bottom stitcher 
7964—ELEVATOR: 5002 Cap. Portable Automatic 
8450—VEGETABLE WASHER: (1) Robins Jr. Rotary Veg. Washer, ex- 


cellent cond., used only two seasons 235.00 
8475—TANKS: (3) 100 gal. enamel lined, 36” dia, 30’’ deep, flat bottom, 

no chips, good shape. Each 5.00 
8472—SPLITTING KNIVES: (50) A. B. MeLaughlin peach splitting 

knives. Set 9.75 
8453—CAN SEAMER: (1) Troyer Fox Automatic, model-D-S, with 3 HP, 

3 ph. motor, 80 to 90 per min. Will handle cans up to 2%, on order 

can fit to handle between #1 to #2%. Unit above average, recently 

completely overhauled. 3,275.00 
848I—CAPPER: Resina, Model S, Serial 2495, automatically caps Econ- 

omy pints, quarts and 12 oz. bottles with 28 millimeter CT Caps, 

adjustable speed to 60 per min. . 1,320.00 
8491I—FILLER: M & S, six pocket for #10 tins. For cream style Corn, 

Apple Sauce, Apple Butter, Puree, Pumpkin, ete. A-1 condition....... 920.00 


BARLIANT AND COMPANY,  Brokers-Sales Agents 
7070 N. Clark St. - Chicago 26,"lll. - Sheldrake 3313 


SPECIALISTS Rebuilt and New Packing House 


Machinery, Equipment and Supplies 


FOR SALE—Sinclair Scott Hex-Cone Cleaner with complete 
screens for peas and lima beans; Berlin Chapman Sewer Separa- 
tor. Whiteford Packing Co., Whiteford, Md. 


FOR SALE—Adriance Model 805 D Crowner, excellent condi- 
tion, will take $750.00, possibly less for quick sale. Recently 
rebuilt by skilled mechanic. Adv. 48128, The Canning Trade. 


FOR SALE—Two 80 hp. HRT Boilers, Ohio Standard tested 
for 125 lbs. pressure, excellent condition; 40,000 gal. Water 
Tower. Hammond Cannery, West Alexandria, Ohio. 


FOR SALE—1 Doig Box Making Machine; 1 Noble Box Mak- 
ing Machine; 2 A & B Exhaust Boxes; 1 Peerless Model 4 Ex- 
haust Box; 2 Dry Spinach Tumblers; 2 Wet Spinach Washers; 
1 Spinach Blancher; 1 Continuous Frozen Meat Defroster and 
Braiser; 1-10 valve Peerless Filler 1-250 gal. Copper Steam 
Jacketed Kettle. Adv. 48137, The Canning Trade. 


WANTED—MACHINERY | 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 4898, The Canning Trade. 


GET MORE for your surplus equipment. List it with our 
bureau and sell directly to the next user. 50,000 manufacturers 
get our offerings regularly. They need such units as Labelers, 
Dicers, Peelers, Retorts, Washers, Kettles, Dryers, Stills, Mixers, 
or what have you to sell. For quicker action and better price 
send full details and your price to: Equipment Finders Bureau, 
6 Hubert St., New York 13, N. Y. 


WANTED—Gallon Glass Jug Filler for catsup and barbecue 
sauce to fill approximately 50 jugs per minute. Adv. 48136, The 
Canning Trade. 


FOR SALE—FACTORIES 


FOR SALE—Tomato Canning Plant well equipped for peeled 
tomatoes with Wonder cookers for 2s and 10s. Many years suc- 
cessful operation; 1000 cases daily; location Eastern Shore, best 
tomato growing section, good labor conditions. Adv. 48133, The 
Canning Trade. 
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MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes, Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 


WANTED—Food Item to process from January to May. Our 
modern, sanitary plant is located in Eastern New York near 
the New York Metropolitan area. We are very flexible for 
mostly any kind of processing, especially fitted for pressing or 
pulping fruits, or vegetables and packing in No. 10’s and 5-gallon 
eans. Will work out a good deal for you. Adv. 48134, The Can- 
ning Trade. 


SITUATIONS WANTED 


POSITION WANTED—Plant Manager, 20 years Manage- 
ment, Sales and Production, frozen and canned. Desires new 
connection after February first. Prefer East or South. Adv. 
48125. The Canning Trade. 


HELP WANTED 


WANTED—Fieldman by Central Wis. Pea Canner. 
giving full details concerning background, experience, etc. 
48130, The Canning Trade. 


Write 
Adv. 


WANTED—Plant Superintendent, experienced in vegetable 
canning and dry pack, good mechanical ability and able super- 
vise help. Must be willing to work himself. Excellent oppor- 
tunity for proper person. Adv. 48131, The Canning Trade. 


WANTED—A Partner to help operate a canning and saw 
mill business on the Eastern Shore. Adv. 48132, The Canning 
Trade. 


WANTED—Capable Field Man experienced in tomato and 
pea contracting and growing. Excellent opportunity. Adv. 
48135, The Canning Trade. 


To assist you— 
Readers will find the Where to Buy 
Section helpful in locating firms to 


supply specific needs. 


Consult these advertisers 
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SMILE AWHILE—— 


There is a saving grace in a sense of humor 
Contributions Welcomed 


Hendricks: “Sir, can you let me off tomorrow after. 
noon to go Christmas shopping with my wife?” 


Employer: “Certainly not! We are too busy!” 


Hendricks: (much relieved) “Thank you, you are 
very kind.” 


Wife: (intense with excitement) “Well, Charlie, 
what happened when you asked the boss for a raise?” 


Charlie: “Why, he was like a lamb.” 
Wife: “Like a lamb? What did he say?” 
Charlie: “Baa.” 


Insurance Agent: “Don’t you wish your office fur 
nishings insured against theft ?” 


Boss: “Yes, all except the clock. Everybody watches 
that.” 


‘How is Simpson getting along in business?” 
“Wonderfully ; but he’s terribly discouraged.” 
‘““How’s that?” 


“Well, they’re so busy filling and shipping orders. 
they haven’t had any time to hold a conference.” 


Employer: “Do you think you know enough to be 
useful to this office?” 


Office Boy: “Know enough? Why, I left my last job 
because the Boss said I knew too much!” 


Driver 1: “What did the foreman say when yol 
banged up the new truck?” 


Driver 2: “Shall I leave out the cuss-words?”’ 
Driver 1: “Yes, of course.” 
Driver 2: “He didn’t say a word.” 


One small Jack can lift a car, but it takes a lot of 
jack to keep it up... 


In this grand and glorious country of ours, evel! 
little boy or girl, no matter how humble his circum: 
stances, can grow up and become a taxpayer. 


December 13, 1948 
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a WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


GENERAL FACTORY EQUIPMENT 


ENTS for Machinery Mfrs. 
- Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. va 
Food Machinery Corporation, Hoopeston, Nl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS, Vegetable and Fruit. 

lin Chapman Company, Berlin, Wis. 
Sehoka Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


ILER ROOM SUPPLIES. 
i Benson Co., Inc., Baltimore, Md. 


BOXES (Metal), LUG, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOXING MACHINES 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 

BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ml. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 
Berlin Charman Company, Berlin, Wis. 
Chisholm-Ryaer Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston. Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md 

United Co., Westminster, Md. 


CLOCKS, Process Time. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Til. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COILS, Cooking. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ml. 
PF. H. Langsenkamp Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COOKING CONTROLS 
Aseptic Thermo Indicator Co., Los Angeles, Cal. 


CONVEYORS AND CARRIERS. 

- Benson Co., Inc., Baltimore, Md. 
-hapman Berlin, Wis. 
Central } ‘chine Works, Inc., Philadelphia, Pa. 
yder Co., Niagara Falls, N. Y. 
nery Corporation, Hoopeston, Ill. 
La Porte \iat & Mfg. Co., La Porte, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 

‘t Co., Baltimore, Md. 

United Co Westminster, Md. 


CONVE: OR BELTS, Cloth, Rubber, Wire. 


b A. Benson Co., Inc., Baltimore, Md. 
erlin Che>man Company, Berlin, Wis. 


Chisholm-! yder Co., Niagara Falls, N. Y. 
La Porte !(st & Mfg. Co., La Porte, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CONVE’ ORS, Hydraulic. 
Berlin Chepman Company, Berlin, Wis. 
¢ isholr der Co., Niagara Falls, N. Y. 
& Co., Inc., Baltimore, Md. 
air-Scott Co., Baltimore, Md. 


COOKERS, Continuous, A tating. 
Berlin Company, Berlin, Wis. 
Ryder lagara Falls, N. Y. m. 
achinery Corporation, Hoopeston, 
A.K. Robins & Co., Inc., Baltimore, Md. 
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COOLERS, Continuous. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRANES AND HOISTS. 


L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRATES, Iron Process. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS OR CHOPPERS. 


Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


ENSILAGE STACKERS 
F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 


Berlin Chapman Compeny. Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, Il. 
A. K. Robing & Co., Inc., Baltimore, Md. 


KETTLES, Plain or Jacketed. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 

A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


KNIVES, Miscellaneous. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robing & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


LABELING MACHINES. 


Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, Il. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind 
A. K. Robins & Co., Inc., Baltimore, Md. 
POWER PLANT EQUIPMENT. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 


L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robing & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
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SEWAGE DISPOSAL SYSTEMS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SIEVES AND SCREENS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., gg Falls, N. Y. 
Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SPEED REGULATORS. 


L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SYRUPERS AND BRINERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ml. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 

A. K. Robins & Co., Inc., Baltimore, Md. 


VACUUM PANS. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 


WASHERS, Fruit, Vegetable. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md 
United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robing & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 


CORN CANNING MACHINERY 


CORN COOKER-FILLERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Morral Bros., Morral, Ohio ; 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN HUSKERS AND SILKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston; Ill. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


CORN SHAKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN TRIMMERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Dl. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 
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WHERE TO BUY. 


CORN WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 
sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
3inclair-Scott Co., Baltimore, Md 

United Co., Westminster, Md. 


KRAUT MACHINERY 


Berlin Chapman Gemeeey. Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Thisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery yay Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robing & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CLEANERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


HULLERS AND VINERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston. Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc.. Baltimore. Md 
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SNAP BEAN MACHINERY 


BLANCHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS. 
Berlin Chapman Compeny. Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Compeny. Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SNIPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., ndianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II]. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SCALDERS. 
Berlin Chapman Comgeny. Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp .. Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., = meg Pa. 

A. K. Robins & Co., Inc., timore, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. ‘ 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Ind. 
Lee Metal Products Co., Phillipsburg, Pa. 

A. K. Robins & Co., Inc., Baltimore, Md 


KETTLES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopesten, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
Co., Indianapolis, Ind. 
Co., Phillipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


THE CANNING TRADE 


PULPERS AND FINISHERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, Ill, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 
Jersey Package Co., Bridgeton, N. J. 


Planters Mfg. Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N. C 


BOOKS, on Canning, Formula, Etc. 


A Complete Course in Comning 
The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 

Eastern Box Company, Baltimore, Md. 

Robert Gair Company, Inc., New York 17, N. Y 
United Container Co., Philadelphia, Pa. 
David Weber Co., Philadelphia, Pa. 


CANS, Tin, All Kinds. 
American Can Co., New York Sty 
Continental Can Co., New York City 
Crown Can Co., Philadelphia, Pa. 
National Can Corp., Baltimore - New York City. 


CLEANING MATERIALS, Methods, Service 
Oakite Products, Inc., New York, N. Y. 


INSECTICIDES. 
Pittsburgh Plate Glass Co., Milwaukee, Wis. 


INSURANCE, Canners. 
Canners’ Exchange, Lansing B. Warner, Chicago 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
Muirson Label Co., San Jose, Cal. - Brooklyn, N. Y 
Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho. Rochester, N. Y. 
United States Printing & Litho. Co., Cincinnati, ¢ 


LABORATORIES, for Analysis of Goods, Ete- 


American Can Co., New York Ci 
Continental Can Co., New York City 
National Can Corp., Baltimore, Md. 
National Canners Assn., Washington, D. C. 


MANUFACTURING CHEMISTS. 
Chas. Pfizer & Co., Inc., New York City. 


PASTE, CANNERS’. 


Clark Stek-o Corp., Rochester, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT. 


Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City 


SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Conr 
Chas. C. Hart Seed Co., Wethersfield, Conn. 
D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, Ia. 
a, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, IN." 
F. H. Woodruff & Sons, Inc., ord, Conn. 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., New Haven, Conn 
Gallatin Valley Seed Co., Bozeman, Mont. 
Chas. C. Hart Seed Co., Wethersfield, Conn. 
D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, Ia. 
& Co., Minneapolis Minn 
Rogers Bros. Seed Co., Chicago, 
Washburn-Wilson Seed Co., Moscow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEED, TOMATO. 


Associated Seed Growers, Inc., New Haven, Conn 
Chas. C. Hart Seed Co., Wethersfield, Conn. 

D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux 


Northrup, King & Co., ‘Minn. 

P. H. Woodruff & Sons Conn. 
SUGAR, DEXTROSE. 

Corn Products Sales Co., New York, N. Y. 


WAREHOUSING AND FINANCING. 
Terminal Warehouse Co., Baltimore. Md. 
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there’s a BONUS in doing BUSINESS 
with NATIONAL CAN 


@ A National Can laboratory 
technician making routine pH tests. 


National Can technologist test- > 


ing center can temperatures. 


A contract with National Can brings you 
more than the assurance of a dependable supply of 
quality containers. It brings you the bonus values of 
National Can.Service — in both the technical and 
mechanical fields. 

The National Can Technical Service Division 
is staffed by technologists skilled in the processing 
of foods, with complete chemical and bacterio- 
logical laboratories at your command. Whether 
working out detailed laboratory analyses or making 
routine checks in your plant, National Can techno- 
logists help boost and better your output through 
such measures as preventing or eliminating spoilage, 
improving flavor, and assisting in the development 


of new product formulations. 

For keeping your equipment in top working con- 
dition, there’s the National Can Double Seamer 
Service. During peak seasons it provides 24-hour, 
on-call service by mechanics thoroughly trained to 
make on-the-spot repairs right in your own plant. 
Complete overhauls during slack seasons are 
handled efficiently in the modern National Can cen- 
tral machine shops. 

These bonus values pay off in increased profits 
through improved pack quality and quantity. To 
investigate the profit possibilities of a contract with 
National Can, just put through a call to our nearest 
sales office or plant. 


CAN 


| COR PTORAT N 


Executive Offices: 110 EAST-42nd STREET, NEW YORK 17, N. 3 


_ Ses Offices and Plants: Baltimore, Md. + Indianapolis, Ind. + Chicago, Ill. + Maspeth, N. ¥. + Hamilton, Ohio + Canonsburg, Pa. » Boston, Mass. + St. Louis, Mo. 
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arm friendships are invaluable assets . . . 
we cherish yours! May the days ahead be 
bright, prosperous, fruitful . . . for you, 
your families, your own many friends! 


ef F. H. Woodruff and sons, inc. 
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Milford, Conn Bellerose, L. 1. Atlanta 


Sacramento Dallas Mercedes, Tex. Toledo 
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